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All Concerned Hit 
In Smart Comedy 


“CALL IT A DAY” 


(Warners) 
Executive Producer........ Hal B. Wallis 
Associate Producer........ Henry Blanke 
Directomuciecsae ec Archie L. Mayo 
QOtiginalis scene. es Dodie Smith 
Screenplay’ .cccsscss<ctee Casey Robinson 
Photographer Ernest Haller 





ANSS't -Ditector s.stccs Jack Sullivan 

Cast: Olivia de Havilland, lan Hunter, 
Anita Louise, Alice Brady, Roland 
Young, Freida_ Inescort, Bonita 
Granville, Peggy Wood, Marcia 
Ralston, Walter Woolf King, Peter 
Willes, Una O’Connor, Beryl Mer- 
cer, Elsa Buchaman, Mary Field. 

Superlatively played, written and 
directed, “Call It a Day” is delightful 
entertainment of the highest order. 
The dialog is witty and barbed, and 
laughter almost continuous. If you 
fail to pack your house with such an 
attraction, something is wrong with 
your campaign. Word of mouth is 
certain to be terrific. 

The story is from the stage .StiGe 
cess by Dodie Smith. It receives (Brite 
liant screenplay treatment at the 
hands of Casey Robinson and topflight 
direction by Archie Mayo. Each of 
ihe numerous characters is given full 
opportunity to score and there is 


fever a dull moment in Mayo's de- 
cisive direction. 


in the lives of an English family—a 
day when spring arrives and all fan- 
cies 
father nearly becomes involved with 


THE 


Olivia de Havilland, Anita Louise and 
lan Hunter in 


“Call It a Day” 


with Alice Brady, Roland Young, Frieda 
Inescort, Bonita Granville, Peggy Wood 
(HOLLYWOOD PREVIEW) 
Warner Bros, 89 mins. 

ONE OF THE CLEVEREST OF THE 
SEASON’S COMEDIES, WITH PLENTY OF 
6. O. PULL. 

“Call It a Day,” in its screen version, 
emerges as one of the Jéleverest Bits of 
entertainment this season. Further de- 
velopments of the characters and the theme, 
and added scenes have heightened the 
comedy decidedly. The story is concerned 
with the events that happen in “one day” 
to the Hiltons, an average English family, 
mediumly happy. The “day” is a “fluke,” 
and Roger Hilton (lan Hunter) describes 
it, a prematurely spring-like day, that stirs 
the blood of all of them. Hunter, at the 
husband, and Frieda Inescort, as the wife, 
have never strayed from the conventional, 
path of marriage, but something tingling 
in the air, and coincidental meetings, cause 
temptation to raise its ugly head. Olivia 
deHavilland, as the eldest daughter, is suf- 
fering from puppy-love for an artist, Walter 
Woolf King, who could easily be led, if 
not restrained by his sensible wife. Bonita 
Granville, the youngest child, thinks she is 
psychic and entertains a morbid fetish for 
Rossetti, poetic-painter. In the morning 
of the “day” Peter Willes, the son, is 


y 





determined to leave home, but Cupid lassoes 
him to Anita Louise, the young lady who 
lives next door. A chill breeze and the 
end of the “day” brings the family down 
to normal. The story is replete with home 
touches and generates one chuckle after 
the other. Though its undertone is sex- 
attraction, it always remains properly in- 
side the lines of respectability. Olivia de 
Havilland, Hunter, Frieda Inescort, King, 
Alice Brady, @it deliver splendid perform: 
@nces,) Each new picture for Bonita Gran- 
ville is another feather in her cap. She 
is a remarkable trouper and not to be 
classed among the child actresses. Phe pro= 
duction is a credit to Hal B. Wallis, and 
his associate Henry Blanke. Direction by 
Archie Mayo is sure and comprehensive. 
Insignificant situations that might escape 
another are enriched by his sense of com- 
edy. Casey Robinson’s adaptation of the 
Dodie Smith play leaves nothing to be de- 
sired. 

Cast, Olivia de Havilland, lan Hunter, 
Anita Louise, Alice Brady, Roland Young, 
Friéda Inescort, Bonita Granville, Peggy 
Wood, Marcia Ralston, Walter Woolf King, 
Peter Willes, Una O'Connor, Beryl Mercer, 
Elsa Buchanan, Mary Field. 

Executive Producer, Hal B. Wallis; Asso- 
ciate Producer, Henry Blanke; Director, 
Archie Mayo; Author, Dodie Smith; Sereen- 
play, Casey Robinson; Cameraman,’ Ernest 
Haller; Editor, James Gibbons. 

Direction, Masterly. Photography, Excel- 
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“Call It a Day” 


(Warners) 


ILY 


Ho.ttywoop, March 3 Shere is a Smart adaptation Of a smart stage 
play. Very humorous, it is brimful of those comedy elements which 
amuse all types of audiences, Telling a gay and airy story of the 
romantic adventures which befall a staid English family in the course 
of a day, the film is staged in a manner which makes all principals stars 
and offers each minor character the opportunity to participate in the 
joviality. (A natural for word-of-mouth build-Gp) the picture has plenty 
of showmanship potentialities for some sparkling campaigns. 

In the spring, when fancies are said to turn to love, Ian Hunter, 


a dutiful husband, is hard put to 


escape the wiles of Marcia Ralston, 


an actress. Frieda Inescort, his wife, is pushed into a giddy affair 
with Roland Young by Alice Brady, who is having a hectic time giving 


him the cold shoulder. 


Olivia de Havilland, her elder daughter, is in 


the throes of an exotic love with Walter Wolfe King, an artist, but 
is stymied by him and Peggy Wood, his wife. Peter Willies, adoles- 
cent son yearning for Continental adventure, falls for Anita Louise, 


the charming next door neighbor. 


Bonita Granville, the child, wor- 


ships any artistic muse whether it be high art or motion pictures, 
Their adventures are chock-full of entertainment quality that will make 
any audience eel goods) When a change is sought in the affairs of the 
family, attention is centered on the antics of the three servants, Elsa 
Buchanan, Una O’Connor and Beryl Mercer, also on the household 


cat and the neighborhood dog. 


Being free from the British atmosphere which makes difficult. the 
selling of an English story in this country, (iO One need Worry that 
eCall li a Day wont do good businessyhere and meet with popularity 
among the American masses. Even those who deliberately avoid English 


pictures should go for this one. 
Dodie Smith play is continuously 


Casey Robinson’s adaptation of the 
clever as it concentrates on the com- 


edy_ elements. Archie Mayo directed skilfully, (@iving exhibitors and 


audiences worthy merchandise. 


Production Code Seal No. 2,872. Running time, 90 minutes. “G.” 
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gallery of the five spring-struck Hil- 
tons. 

Then, there are Alice Brady as a 
jittery, match-making friend, and Ro- 
land Young as her brother just re- 
turned from the far east. 
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an actress; the reserve of the mother 
is threatened by the impassioned love- 
making of a fervid admirer from the 
far east; the elder daughter has ideas 
about the dashing painter who is do- 
ing her portrait; the son forms an 
alliance with the girl next door; and 
even the youngest child entertains 
poetic flights. The resultant [tii as 
jast and furious, with laughs piling 
upon laughs. There can be no doubts 
that an audience will have a thor- 
oughly good time. 

And what a cast has been assem- 
bled for these and other roles. No 
one can be said to steal the show, yet 
each performance would be a walk- 
away with less striking competition 
Exits of at least five players brought 
rounds of applause at preview, Bonita 
Granville being twice applauded for 
her superb portrayal of the romantic 
schoolgirl. 

Olivia de Havilland delivers delight- 
fullyin perhaps her most exacting per- 
formance, playing light comedy_as, the 
elder daughter an Hunter is an 
utter joy’ as the father of the house 
and Freida Inescort faultless in the 
charm with which she invests the 
young mother, The son is cleverly 


tribute purposeful comedy in charac- 
teristic, telling style. Anita Louise 
brings great beauty to the girl next 
door, a role all too brief. 


As the portrait. oaintere! Walter 
Woolf King scores solidly. Peggy 
Wood registers memorably as the 
artists understanding wife. \Mareia 


Ralston Stands Out as the designing 
Stage actress. 

Beryl Mercer comes through with 
a comic gem as the family cook, 
matched beautifully by the playing of 
Una O’Connor and Elsa Buchanan as 
maids. Difficult to forget is the office 
drudge, played by Mary Field. 

There are many instances of dis- 
tinct improvements. over the stage 
original, the most notable example 
being the cuts back and forth in. the 
conversations of husband and wife in 
their separate amours. In fact ‘‘Call 
it a Day’’ is a uniformly superior 
production under Hal B. Wallis as ex- 
ecutive producer and Henry Blanke 
as associate producer. Due credit, 
too, to the fine photography by 
Ernest Haller, the art direction by John 
Hughes and the musical score by Leo 
F Forbstein. 
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Country of origin U. S, A. Copyright 1937 Vitagraph, Inc. All rights reserved. Copyright is waived to magazines and newspapers. 
























Sfirial Billing 


WARNER BROS. 40% 

Pictures Inc., Presents 5% 

CALLIT 2 DAY u- 
with 


Olivia de Havilland ° Ian Hunter 75% 


Anita Louise : Alice Brady 75% 


Roland Young °* Frieda Inescort 75% 
Peggy Wood © Walter Woolf King 20% 
Bonita Granville . Beryl Mercer 20% 

Directed by Archie Mayo 40% 
A Cosmopolitan Production 40% 







A Warner Bros. Picture 20% 





Qotof Garactirs 


Catherine Hilton Olivia de Havilland 
Roger Hilton Ian Hunter 
Joan Collett Anita Louise 
Muriel West Alice Brady 
POI LOPRES coo oes ecccissadlicis Sh OLA, ¥ GUNS 
Dorothy Hilton Frieda Inescort 
Ann Hilton Bonita Granville 
Ethel Francts Peggy Wood 
Beatrice Gwynn Marcia Ralston 
PvE RONEN aa. ciha RAC Ne cl sda Walter Woolf King 
Peter Willes 

Una O’Connor 













The Story 


It is the first day of Spring in the home of Roger Hilton (Jan Hunter) a prom- 
inent accountant. Roger and his wife, Dorothy (Frieda Inescort) have been mar- 
ried twenty years without ever thinking of having other romances. They have be- 
come settled and rather stodgy. 


Their daughter, Catherine, (Olivia de Havilland) is having her picture painted 
by a famous artist, Paul Francis, (Walter Woolf King), who has a weakness for 
women. She is infatuated with him. The younger daughter, Ann (Bonita Granville) 
has just discovered the beauty of poetry and worships before the shrine of Shelley 
and Rosetti. 


During the course of the day, the effect of spring on the family causes no end of 
comic situations. The son, Martin (Peter Willes) discovers that the girl next door, 
Joan (Anita Louise) is lovely and forgets his desire for a car in his infatuation. She 
invites him to the theatre and he goes. 

Roger, who suddenly begins to worry about his waist line, meets a new client, 
Beatrice Gwynn, a beautiful actress (Marcia Ralston), who finds him attractive 
and immediately makes a play for him. She invites him to her flat to discuss her in- 
come tax that evening. He goes, planning to have an affair with her, but at the last 
minute gets cold feet and returns to his home with an even greater love for his wife. 


Dorothy meets Frank West (Roland Young) brother of her best friend, Muriel 
West (Alice Brady), and he falls in love with her, mistaking her for the woman 
Muriel has chosen for him to marry. 


Dorothy is flattered by his attention and invites him home to supper. While 
Roger is at the flat of Beatrice, flirting with her, Dorothy is flirting with Frank. 

Catherine goes to Paul’s studio, tells him of her love and makes a date to meet 
him at a rendezvous. He doesn’t meet her and instead goes to Italy with his wife, 
and Catherine goes to bed heartbroken. 


Ann secures a painting by Rosetti to add to her collection. Her best moment 
of the day comes when Dorothy allows her to skip supper and go to a film based on 
Rosetti’s life. 


The picture ends with the family going to bed, each member of it brought 
closer together by the events of the first day of Spring. 
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OLIVIA DE HAVILLAND — Faster than any young actress on the screen has Olivia 
de Havilland shot upward to fame during the last couple of years. Not yet 20, she is 
an acknowledged star, ranking among the greatest. Born in Tokio, Japan, where her British 
father was an attorney, she was brought as a baby to Saratoga, California, where she 
lived until the summer of 1935, when Max Reinhardt chose her to play Hermia in “A 
Midsummer Night’s Dream.” After playing in two lesser pictures for experience, Olivia 
was co-starred with Errol Flynn in “Captain Blood”, then again with him in “The Charge 
of the Light Brigade.” Her present picture is the Cosmopolitan Production “Call It A 
Day,” which opens ‘at the ......20.ccssccinon TROACEE ON spect a. 

ANITA LOUISE — Born in New York City 20 years ago, Anita — an ethereal blonde 
of great beauty — made her dramatic debut at 7 in the stage production of “Peter Ibbet- 
son.” She attended the Professional School in her native city and then the Greenwood 
School for Girls in Hollywood. She is unmarried and lives quietly with her mother. Some 
of her recent pictures include “The Story of Louis Pasteur,” “Anthony Adverse” and 
“Green Light.” At present she has one of the leading parts in “Call It a Day,” now showing 
At bhiel Gas eew ee ee Theatre. 

IAN HUNTER was London’s most popular leading man. Played the Duke of Athens 
in “A Midsummer Night’s Dream” when Max Reinhardt picturized that for Warner Bros. 
This, 6-foot-2 actor is a South African, born in Cape Town. When only 14, he journeyed 
alone to England, his ship being shot at by U-boats. He bluffed his way into the World War 
three years later. After it, he went on the London stage, then into English pictures. He was 
leading man with Bette Davis in “The Girl From Fifth Avenue,” then with Kav Francis in 
“I Found Stella Parish,” “The White Angel” and “Stolen Holiday.” His present picture is 


@ 
Pik tis SG “Call It A Day,” now on the screen at the o.cccccccmcccncu Theatre. 
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EXPLOITATION 


“CALL AT A DAY: 
NEWSPAPER CONTEST 





THREE DAY CONTEST 


Here’s a simple contest, yet difficult enough to sustain interest. Specially devised to plug title 


and stars of the show. 


Many additional publicity angles will suggest themselves to editors, 


which should be to your advantage. Contest, complete with the 3 mats. Order Mat No. 203 B— 
20c from CAMPAIGN PLAN EDITOR, 321 West 44th St., New York City. 





(Ist Day Contest) 


Name Day and Win Prize 








Call the day, Movie Fans, and you can truly call it a day, for yowll 
be on your way to winning one of the valuable prizes the____.------- 
(newspaper) is offering to readers. Above you see Anita Louise all 
surrounded by lillies, and at the right, Olivia de Havilland. What 
particular days do these pictures represent? Hold your answers 
until the entire set of 6 pictures have been published. Prizes are 
tickets’ tos then 2 ee Theatre to see “Call It a Day” which 
ODONG Of a eee, 





(Leadoff Story) 


THEATRE TICKETS 
FREE TO WINNERS 
OF NEW CONTEST 


When you call it a day, Movie 
Fans, what do you call the day? 

That’s what the (news- 
paper) wants to know, and what 
they will offer valuable prizes 
to find out. 

Tomorrow a new and unusual 
contest begins in this newspaper. 

Each day, for three days, pic- 
tures specially posed by the stars 
of the Cosmopolitan production 
“Call It a Day,” which opens at 
the Theatre on........ 
will be published. Each picture Name and address of con- 
will represent a specific day— testants should be clearly 
such as Christmas Day, or printed. 

Thanksgiving Day. 

Contestants are to study the 
pictures and the hints published 
below ‘each one, and make up 
their minds what days are repre- 
sented. 

At the end of the contest, send 
your answers to the “Call It a 
Day” Contest Editor of the..... 
(newspaper). The first 25 cor- 
rect—or most nearly correct— 
‘lists received, will each win two 
~guest tickets to the...... The- 
atre where the lucky contestants 
will see one of the smartest, clev- 
erest comedies of the season pre- 
sented by a cast which includes 
Olivia de Havilland, Anita Lon- 
ise, Ian Hunter, Alice Brady, Ro- 
land Young and Frieda Inescort. 


(Publish Daily) 
RULES OF CONTEST 


J. Everyone is eligible to en- 
ter this contest except em- 
ployes of the The- 
atre, the .... (newspaper) 
and members of their fam- 
ilies. 

Each of the six pictures 
represents a definite day, 
such as Christmas Day, 
Arbor Day, ete. Contest- 
ants must properly specify 
the particular days illus- 
trated by the pictures. 
No replies should be sent 
in until all six pictures 
have been published. 
Replies should be sent to 
the “Call It a Day” Contest 
Editor of the 

paper). 








ANSWERS 

First Day — Easter 
(Anita Louise). 
Birthday (Olivia de Havil- 
land. 


Sunday 


Second Day—Valentine’s Day 
(Anita Louise and Peter 
Willes). 

St. Patrick’s Day (Olivia de 
Havilland). 

Third Day —Father’s Day 
(Olivia de Havilland, Peter 
Willes, Bonita Granville 
and Jan Hunter). 

Wedding Day—(Olivia de 
Havilland). 
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(1st Day Publicity) 


BEGIN TODAY 10 
WIN PRIZES FOR 
“CALLIT ADAY" 


Today the new ........ (news- 
paper) contest which offers guest 
tickets, “fOsetNe =... ene Theatre 
as prizes begins. 

Published here are two pic- 
tures, one of Olivia de Havilland 
and the other of Anita Louise. 
Each picture represents a_ spe- 
cific day, a national holiday or 
something. We'll tell you defi- 
nitely that Christmas Day is not 
represented. But it will require 
practically no ingenuity to find 
out what these pictures mean. We 
ean’t promise though, that all 
will be as easy to read. 

Tomorrow another pair of pic- 
tures appears and the following 
day the final two will be pub- 
lished. 

Do not send in your answers 
to these pictures. Wait until all 
six have appeared and then sub- 
mit your replies to the “Call It 
a Day” Contest Editor of the 
aele wae (newspaper). The first 25 
correct answers received will 
each win two guest tickets to 
see “Call It a Day,” the Cosmo- 
politan Produetion coming to the 
ie ae east Mhieatre cons sess aes 
Olivia de Havilland, Ian 
Anita Louise, Roland 





Hunter, 


“Young, Alice Brady and Frieda 


Inesecort in the featured roles. 
Based on a stage play that had 
a sensational success in London 
and on Broadway, this is de- 
clared by critics to be one of the 
wittiest, cleverest plays of the 
year and one that every mem- 
ber of the family will enjoy. 
Now study the pictures 
get ready for tomorrow. 


and 


(3rd Day Contest) 


Final Call For Day Prize 





Today ends the “Call It a Day” Contest. You've been shown six pic- 
tures of the stars of “Call It a Day” which opens at the... 


theatre on 


lists received 
to the 


pepe sew et ae haere Each pose represents a specific day. 

Thanksgiving, New Year's etc. are examples of special “days.” 

Name all six and rush your answers to the “Call It a Day’ Con- 

4686 BGifor OF (ONO: 2-4-3 Go 
(postmarks count) will each win two guest tickets 

_......... Theatre to see the breeziest funniest com- 
edy of the season. 


(2nd Day Contest) 


Prizes If You Call Day 





Here’s the second step in the __________-------.--- (newspaper) three day 

contest for Movie Fans, offering guest tickets to the —-.--.---. 

Theatre to readers who can name the six specific days illustrated 

by pictures of “Call It a Day’ stars. For instance Anita Louise 

and Peter Willes might be illustrating “Christmas Day,” only 

they’re not. Olivia de Havilland tells her own story. Now it’s up 
to you. 





(Last Day Publicity) 


Last Chance To Win Free 
“Call lt A Day” Tickets 


Here’s your last chance, Movie Fans, to ‘‘Call The Day’’ 
and win two guest tickets to the Theatre where 
the Cosmopolitan star spangled comedy ‘‘Call It a Day”’ 
WiHlOpen OR alee or a! : 


The two pictures shown today 
were posed by members of the 
cast and each picture represents 
a specific day (not Thanksgiving 
Day) known to everyone. All you 
have to do is to identify these 
days, and the four other days 
shown yesterday and the day be- 
fore, and rush your answers to 
the “Call It a Day” Contest Ed- 
LOL: Of HEM. Pe enae ss (newspaper). 

The first 25 correct—or most 
nearly correct—lists received, will 
each win two tickets to the..... 
Theatre. 





Seldom are eritics as unani- 
mous in praise of any motion 
picture as they have been of 


“Call It a Day” which, as a stage 
production, was an outstanding 
hit in London and New York. 


Now all you have to do to ob- 
tain an evening of hilarious fun 
and romantic thrills, is to use 
your best judgment and try to 
properly identify what the pic- 
tures represent. Speed of course, 
is a requirement. 


So get busy and win yourself 
a real motion picture treat with 
Olivia de Havilland, Ian Hunter, 
Anita Louise, Alice Brady, Ro- 
land Young and a dozen other 
Hollywood film favorites in the 
smartest comedy of the year. 


(newspaper). First 25 correct 





CONTESTS * BALLYS 
LOCAL TIE-UPS 


EXPLOITATION 


SELL WITH THE TITLE 





STUNTS FOR LOBBY 
THAT PLUG TITLE 


CLOCK STUNT 
For a simple and effective stunt, you can have your 
artist cut out six large clock faces which are mounted 
on the lobby board, benéath the marquee. Each clock 
points to a different hour and each clock face has a 
still of one of the stars mounted on its center. Beneath 
each clock you print Roger, Paul, etc., with copy. 


LOBBY BOARD FLASHES 
On a lobby board print the words “Call It.” Below, on 
one line, you cut out four rectangular spaces in which 
the words “Swell,” “Spring,” “Youth,” and “A Day” 
appear on translucent paper. Lights behind the words 
flash in rotation so that the sign reads “Call It Youth,” 
“Call It Spring” and last ‘Call It a Day.” 


DISPLAY CRITICS’ RAVES 
Always impressive is a blow-up of play’s reviews. So 
playing up the fact that ‘‘Call It a Day’’ was a smash on 
Broadway a short time ago ought 
to pay dividends. Get hold of 
play reviews and have them 


4 EASY CONTESTS 
HINGING ON TITLE 


CALLING CARDS 
Announce that an usher at your theatre has a pack of 
cards from which patrons will be permitted to call and 
draw one. If the drawer succeeds in calling his card he 
gets ducats to picture. It should be a good idea to place 
beside the usher a sign reading: ‘‘Call it and you win a 
ticket to ‘CALL IT A DAY’.” 
DESCRIPTION CONTEST 

Here’s a contest that sells the name of the picture. 
Have the contestants complete each of the following 
lines with an adjective that best describes the picture: 


ee ee see 
. ree astray oe Ae eS Aa 
Bers. | ae a ix axis 
ee ae 


CALL IT A DAY CONTEST 
For a publicity contest, you explain that the picture is 
the kind that comes only once in years and one that 
will fill life with a new load of 
joy and laughter. Then have a 
screening for charitable organi- 


blown up in the lobby. At the 
top of each blow-up have a line 
reading: “The critics call it...” 
At the bottom of each rave you 
have the line: “We, CALL ITA 
DAY.” 
SUN-BURST DISPLAY 

A really nifty display for lobby 
Or marquee, can be arranged by 
having your artist cut out two 
large, circular bristol boards one 
representing the sun and the 
other the earth. A small motor 
causes the “‘earth’’ to revolve on 
an arm about the sun. On the 
earth and sun place stills of two 
of the leading characters. If 
stunt is used in the lobby, you 
might use caption: “What shall 
we call it?’’ and, of course, usher 
announces picture’s title for 
puzzled patrons. 


TELEPHONE GAG 


The title, “Call It a Day,’’ lends 
itself to use in an affective tele- 
phone gag. If used in a small town 
the gag can be used by simply 
having a girl call all the local shops 
and offices at quitting time and 
telling person in charge: “Come 
on and ‘CALL IT A DAY,’ it’s at 
"ek 3. Theatre.” If town 
is large, you can draw up a list of 
the most promising prospects and 
give them a ring. An old stunt, 
we'll admit, but it fits. 


SUGGESTED FOR 
LOCAL TIE-UPS 


SHOPPER COLUMN NOTICE: 
“Shop at Perry’s, buy Yum 
Yums, dinner at Whites with 
Joe and ‘CALL IT A DAY’ at 
Theatre.” 


WATCHMAKER’S WINDOW: 
In a jeweller’s window, where 


clocks and watches are dis- 
played, arrange to place two 
lines of copy on one of the larg- 
er time-pieces. Copy reads: “It’s 
TIME” (above clock) ‘‘to ‘CALL 
IT A DAY’ at Theatre” 
(below clock). 


FLORIST TIE-UP: “She'll call it 
the happiest day of her life when 
you say it with flowers, etc.” 





RUN TEASER 
AD IN NEWS 


Arrange to run a teaser 
ad in your local paper 
about an inch by column 
wide. Head your ad with 
a report of the weather as 
taken from paper’s own 
staff. Then add something 
to the effect that “Rain 
or shine we advise you to 
‘CALL IT A DAY’ at.... 
_ Theatre.” 


zations, hospitals, etc., and have 
readers suggest a name for the 
day of the picture’s opening. 
Suggest that the names go some- 
thing like this: ‘‘Mirthday,”’ 
Chuckleday,” etc., and offer 
ducats for niftiest title. 
Contest can be run through the 
newspaper or through use of 
heralds which are passed out at 
the theatre. 

“DAY-TITLE” CONTEST 
You should be able to get every- 
body in town interested in this 
motion picture title contest. 
Offer a prize to the fan who 
sends in the longest list of pic- 
ture titles which contain the 
word ‘‘day.”’ For example, “‘Hol- 
iday,’’ Daybreak,”’ etc. Can be 
run right in theatre, or, if you 
prefer, in paper. 


DAISY FAVORS 


A pleasing method of getting the 
picture’s title across to fans is to 
pass out daisies at the theatre. 
You can use either real flowers, 
which are procured through a co- 
op with a local florist, or paper 
cut-outs which look like daisies. 
In either case, have an usher or 
usherette place them in patrons’ 
button holes with tag reading: 
“Warner Bros. ‘CALL IT A DAY’; 
Critics call it a Daisy!’ Might have 
giant Daisy tell the same story. 
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LOBBY STUNTS « RADIO 
VITAPHONE * PROGRAM SERVICE 


EXPLOITATION 


GENERAL SUGGESTIONS 





LOBBY BOARD 
SELLS STARS 


Here’s a swell way to sell 
film’s stars: Put your copy 
on a lobby board, leaving 
room for cutouts of sev- 
eral stars. In each star, 
player’s head is placed. 
Then lights are spotted 
behind each star, flashing 
on and off to reveal the 
heads. Display is inexpen- 
sive, yet quite effective. 


LEGIT CRITIC 


Success of stage play sug- 
gests screening for local 
drama critic. After he 
sees the picture he’ll prob- 
ably give it a plug in his 
column, comparing the 
screen version with the 
play. And if you’re lucky, 
he’ll want to lecture on 
the subject from the stage 
of your theatre. 


USE FAMILY ANGLE 


TOWN’S TYPICAL FAMILY 


Try tying up with some civic organization on a 
search for your town’s typical family. The family 
should correspond to the Hiltons in the film, and of 
course you compare the two families during your 
search and throughout the publicity you you give it 
afterwards. Could be made a big stunt, with local 
stores offering merchandise, etc., to the winner. 


AND THE IDEAL HOME 
Along the same angle, you could try to find the most 
perfect home in town. It shouldn’t be the biggest, 
necessarily, but just the typical American home. 
Again, stores ought to help you. 


FAMILY TREE IN LOBBY 
Compo-board tree, with star heads on various 
branches. Catchline tells folks that it’s the nutty 


family in “Call It a Day.” 


FAMILY ALBUM 
Stills of stars could be arranged in a giant album in 
your lobby. Catchlines under each still can be taken 
from the ad copy, while general copy plugs film’s 
many stars. % 





YOUNGSTERS 
ALSO PLUG 


Think that kids springing 
up and down on pogo 
sticks couldn’t possibly 
plug your show? Well, 
they will if signs on their 
backs read “Get back that 
SPRING feeling and see 
‘Call It a Day’ at the 
Strand Theatre.”” And the 
youngsters ought to be 
willing to do it if you of- 
fer them a ticket or two 
for their trouble. 


FREE SKETCH 


Swell 12 minute radio 
sketch is available on this 
film. Just drop a line to 
Campaign Plan Editor, 
321 West 44th Street, 
New York City. A mime- 
ographed copy for each 
member of the cast will 


- be sent to you by return 


mail. 


PHOTOG TIES UP 


Tie-up with photographer gives you 
a swell line that will tell folks that 
your picture is one that the whole 
family will like. Idea is to place dis- 
play in his window, with copy read- 
ing something like this: ‘LaFrance 
offers unusual pictures OF your fam- 
ily; the Strand Theatre offers an un- 
usual picture FOR your family. See 
‘Call It a Day’ etc.”’ 


TALK ON BEAUTY 


The many female stars in pictures 
ought to inspire local beauty experts 
to do a little extensive plugging. 
The stars represent several types 
of beauty, and a clever beauty ex- 
pert ought to be able to give lec- 
tures on how girls of corresponding 
types can make themselves more at- 
tractive. Maybe one of them will 
talk in lobby for feminine patrons: 


SPRING IN LOBBY 


Action of picture takes place on the 
first day of Spring, so if you’re play- 
ing it during the season, we suggest 
decking your lobby out in a real 
Spring-y way. If you can promote 
flowers and birds, don’t be afraid to 
use them; and if you can borrow a 
rustic bench, set it up in one corner 
with vines and flowers around it, as 
sort of a little garden. 


VITAPHONE SHORTS 


“PICADOR PORKY” (Looney Tunes) Porky Pig in a series 
of riotous situations when Porky throws the Bull. 
(7 minutes—No. 2807) 


“VITAPHONE DIVERSIONS” (Big Time Vaudeville) Featur- 
ing those famous comedians, Smith and Dale, Brown, Rich 
and Ball, and others. 






(10 minutes—No. 2608) 


“ROMANCE OF ROBERT BURNS” (Broadway Brevities, 
Technicolor) Owen King, Linda Perry, and Marcia Ralston in 
a beautiful portrayal of the life of the great poet. 

(20 minutes—No. 2004) 


“CRADLE OF CIVILIZATION” (Color-Tour Adventures) An 
interesting tour of the Mediterranean and Jerusalem show- 
ing the places where civilization first began. 

: (10 minutes—No. 2309) 
“CLYDE McCOY IN A JAM SESSION” (Melody Masters) A 
red hot jam session when the swing master lets himself go 
with a blast of rhythm and syncopation. 











(10 minutes—No. 2513) 


“THE FELLOW WITH THE FIDDLE” (Merrie Melodies, 
Tech.) A brilliantly-hued cartoon gem, with a grand story 
and swell gags! 







(7 minutes—No. 2207) 
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| 321 West 44th Street, 










PUBLICITY MEN! THEATRE MANAGERS! 
TAKE ADVANTAGE OF THIS NEW SERVICE 


If you publish a house organ, program or mail- 
ing piece, let us help you with specially selected 
news Stories, pictures, and mats. We also stand 
ready to aid you with material suitable for local 
newspaper breaks. All you need do is fill out 
the coupon and send us a few samples of your 
publicity mediums. 
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EDITOR MAT DESK, 
WARNER BROS. PICTURES, INC. 









New York City, N. Y. 
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MERCHANT TIE-UPS 
ATTUNED TO SPRING 


CO-OP MATS & STILLS 


Six co-op suggestions with just the right spring note that local merchants will be more than eager 
to use, especially since the cuts are available in mat form. Order mats or stills through the Campaign 
Plan Editor, 321 West 44th Street, New York City.—Stills—10c each. 


EXPLOITATION 





OPPENHEIM’S AQUUUUUUUUUOQAUUUQUUQUUUUUIUUUIUII 
Freeman Ave. 


NATALIE’S PERFUME SHOP 
28th STREET 


FIFTH AVE 





Anita Louise who appears in 
“Call It A Day” now at the 
nee ee ee Theatre. 


Olivia de Havilland who ap- 
pears in “Call It A Day” 
coming to the 


LI WCGLRE ON eae ee Se ee Zs 


PURE LACE and 
CHIFFON NEGLIGEES 


perfumes that flatter your 
individuality. Lovely Olivia de 
Havilland* makes her choice. 


*“Call It A Day’ at the Theatre 


SUIT YOUR BUDGET 


CALL IT A DAY well-spent 
and visit our shop. Our new 
line of tailored suits is not 


Softly flattering styles in 


ANNNNQQUOOOGUSS00000000UOOQOEEOUOOAUOOOOOOOUAGOOQVOREOUCGOOQOOEEOOUOOOQOQEEOUAGOOOOOEUUUEGEOOUEEUUUOOONEE OU UOAEA OA 


a variety of gorgeous spring 





shades await your careful 
OD. PUB. A 454 
Mat No. 202-B—20c 


selection—in lace and chif- 


only pleasing to the eye, but fon or in taffeta, our negli- 


infinite pains have _ been gees are styled to make you 


taken to please the pocket- look long-limbed and slen- 


book as well der as a reed. 


MORE STILL TIE-UPS 


Sweater Suit—OD. 807 Evening Dress—OD. 684 
Daytime Ensemble—OD. 803 Peasant Dress—AL. 640 
Nails—OD. 776 Hat—AL. 643 

Spring Coat—OD. 744 Campus Dress—AL. 569 
Flower Shop—OD. 724 Evening Jacket—AL. 564 


Negligee—OD. 710 Sailcloth Pajama Suit—AL. 522 AL. 130 
Mat No. 104-B—10c 


CRAWFORD’S 


Department Store 
South William Street 


NEGLIGEES 
Street Floor 





AANNUUNVAUULUGUOUNONOLAOOOUOUEUOUO0SE0000000000008 YOUSUOEOOOUEOEOSEOGOOGGOOUOOOUGOELOPOOUEOCOOOESOOOOOGOOGOEROOEUOEOEOOOOOEOOUOAEOUAEEUUATAESEAAE 


OD. 758 
Mat No. 101-B—10c 


Stillk—_10c each, Set of 12—-$1.00. Order from 
Campaign Plan Editor, 321 W. 44th St., N. Y. C. 





For 

Sports 

For 

Town 

For 

School 

For 

Riding 

An all around hat as fea- 

tured by Olivia de Havil- 

land in “Call It A Day” at 
Theatre. 


nita Louise ap- 
e pearing in “Call It 
7A Day” coming to 


Tan Hunter featured in “Call It 


A Day” at the 
Theatre. 


A CROWNING 
ACHIEVEMENT 
in FELTS 


CALL IT A DAY 
and 


SMOKE A PIPE 


At the end of a day 
what could be more en- 


YOUNG -ROMANGE 
in Full-Skirted Taffeta 


The battle of the sexes still 
rages with more and more 
men’s fashions being adapt- 
ed by the up-to-date female. 


Slouch felts are the latest 
to succumb to the feminine 
touch—ours have just the 
casual note you’re looking 
for. 


ANNETTE’S 
HAT SHOP 
North William Street 





OD. 741 
Mat No. 102-B—10c 


There’s an enchanting femi- 
nine grace in our full-skirted 
taffeta evening gowns — 
beautiful adaptations of the 
one worn by Anita Louise. 


WALSH’S 


Grace Street 





Fashioned with all the ex- 
pert care that only experi- 
enced. dress-makers can 
give, their fragile floating 
elegance is the envy of all 
fashion-minded women. 


joyable than curling up 
in your easy chair with 
a pipe. We invite you to 
pay us a visit and 
select your type. 
OSCAR’S 
PIPE SHOP 
East William Street 





AL. 544 : ; TH. 77 


Mat No. 201-B—20c 


Mat No. 103-B—10c 
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THESE LOCAL DEALERS 
READY TO CO-OPERATE 


3 NATION-WIDE TIE-UPS 


NATIONAL PROMOTION 





Calox Plugs Via Air and 


McKesson & Robbins, Inc., manufacturers of Calox Tooth 
Powder, are giving this picture a swell boost in their 
newspaper, magazine and radio advertising. Almost fif- 
teen million readers will see ads in the May issue of 
Esquire and the April 24th Collier’s. In addition, another 
twelve million newspaper readers throughout the nation 
will see plugs for your star and show. And on the air, 
eleven large stations will carry programs plugging the 
film. It’s a big tie-up, and one that warrants co-operation 
with local dealers on big window displays and co-op ads. 


ADS IN THESE PROGRAMS ON 


NEWSPAPERS: 11 STATIONS 


N. Y. World Telegram 


Brooklyn Daily Eagle (Five times a week, 


St. Paul Dispatch at 1:15 P.M.) 

& Pioneer Press 
Minneapolis Journal WHN WNAC 
Boston Herald Traveler WTIC WTAG 


Indianapolis Star 


Kansas City Journal (Every Thursday, 





‘ dod nRere at 9:45 A.M.) 

maha Bee News 

Phila. Public Ledger WOR WAAB 

Los Angeles Examiner WGAR CKLW 

San Francisco KOIL WGN 
Examiner . WHB 


ESQUIRE’S AD NEWSPAPER AD COLLIER’S AD 


For further information concerning 
newspaper and radio schedule, contact: 


MR. GEORGE S. MAREK 
630 FIFTH AVENUE, NEW YORK CITY 


Big Pullman Ads | Catalina Suits 


You've undoubtedly seen the 


c/o BROWN & TARCHER, Inc. 


Although it might seem a bit early 
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smash campaign that the Pullman 
company has been putting over in 
all the big magazines recently. 
Well, just before film’s release 
date, all their ads will feature 
Anita Louise, and will give the 
star — and the picture — all the 
plugging you could want. Unfor- 
tunately, the press book deadline 
was reached before we could get 
hold of a proof of the ad, or a list 
of the many national magazines 
that will carry it, but you can rest 
assured that you'll get a big break. 


As a local tie-up, we suggest blowing 
up the ad and spotting it in travel 
agency windows and in railroad termi- 
nals. It shouldn’t be hard to do, and it’s 
another inexpensive way to tell the 
folks about your show. 


443 So. San Pedro Street 


to you, the bathing suit people are 


already starting their advertising 


campaigns. The Pacific Knitting 
Mills, manufacturers of the fa- 
mous Catalina bathing suits, are 
featuring Anita Louise in half 
page ad which will appear in the 
May Ist issue of Harper’s, and in 
Screenland and Silver Screen there 
will be half page ads featuring 
Olivia de Havilland. 


This tie-up gives you another chance 
for co-operation with local dealers. 
They'll surely want to tie up with you, 
and there are plenty of angles to work 
from. So, for names of local dealers, 
and additional information regarding 
this tie-up, contact: 


MR. E. W. STEWART 


Pacific Knitting Mills 


Los Angeles, Cal. 


DELIGHTFUL COMEDY 
IN SERIAL FORM 


FICTIONIZATION 





A Cosmopolitan Production Released by Warner Bros., Screen Play 
by Casey Robinson from the Play by Dodie Smith; Featuring 
Olivia de Havilland, Ian Hunter, Anita Louise, Frieda 
Inescort, Alice Brady and Roland Young; Directed 
by Archie Mayo and Coming to the BS Oe 
Ege ems get: ert 3 Theatre ons 62 aes 


Fictionized by HARRY LEE 
CHAPTER I: Morning 


‘‘Good morning, Mrs. ’Awkins! 


day !’’ 


Treacherous sort of a 


‘‘Tiooks all right to me, Mrs. Milsom!’’ 

If the first speaker resembled a bedraggled hen—the other 
—as she worked in the sunlight that flooded the Hilton 
kitechen—looked for all the world like a plump pigeon. 


It was the first day of Spring 
—and morning—and whirlwinds 
of mischief, fun and flirtation 
lay ahead of the unsuspecting 
Hiltons—Roger and Dorothy— 
and their lively trio of in-the- 
teens youngsters—Martin, Cath- 
erine and Ann! 

“Yes, Mrs. ’Awkins,” the mel- 
ancholy Mrs. Wilsom agreed. 
“The day does look all right. 
That’s what’s wrong with it. 
Tempts people. They goes lay- 
ing off things and first thing they 
know they’re took down with 
somethink!” 

A new maid, Vera, bearing the 
tea tray to the master’s room 
—got her first glimpse of the Hil- 
ton young folks—in the midst of 
a shrill fight over bathroom pri- 
ority. Later, the Hilton dog 
started a fracas with the next 
door ecat—which brought a pretty 
blonde head over the wall—and 
gave Martin his first sight of 
Joan Collett—who, before the 
day was over, was to lead him a 
merry chase! 





Martin, a gangling lad of 
seventeen, was moping because 
his Dad wouldn’t let him go mo- 
toring over the Continent. Cath- 
erine, stormy, dark and eight- 
een, was in the throes of un- 
requited love for a married art- 
ist who was painting her portrait 
—much to his annoyance and his 
wife’s amusement. Eager, fragile, 
bright-haired Ann was reading 
Rosetti and believing herself a 
budding poet. 

The Hiltons finally arrived at 
the breakfast table—Daddy at 
his bluffest—Mother her loveliest 
and the yellow bird almost 
bursting his throat with song. 
Dad said the one thing lacking 
was radishes—and Mother play- 
fully assured him he’d have them 
at dinner. “But I’m liable to be 
late,” he said, getting up briskly. 
“T have an appointment with 
Beatrice Gwynn, the actress! In- 
come tax. Some sort of a jam 
about her American earnings. . 

“By Jove, I believe Vll walk a 





First Day of Spring 





Olivia De Havilland as Catherine Hilton (right foreground) — 
Bonita Granville as her younger sister Ann—Frieda Inescort as 
Dorothy Hilton, their mother—Peter Willes as Martin, the son of 
the family—-and lan Hunter as Roger Hilton, head of the house. 
Elsa Buchanan as Vera the maid, (left) in a scene from “CALL 
IT A DAY”—the Cosmopolitan picture released by Warner Bros.— 


which opens at the —-- 


TIRCOLL CLO ie eee ee, 





bit!” he said, giving Dorothy a 
pat on the cheek, and was off. 
He stood aside to let a pretty 
girl get off the bus first, and she 
gave him such a radiant smile, 
that he felt twenty years young- 
er! But that was all of that! 


Miss Gwynn was waiting. 
Mother drove Ann to school. 
Martin and Catherine went to 
their rooms moodily—and the old 
house was in possession of the 
wind, the sun, the canary, the 
new maid, Vera—genial Mrs. 





6 CHAPTER 


FICTIONIZATION 
FREE 


If your editor is looking for 
a real Spring serial, full of 
action and funny dialogue, 


he’ll weleome this one. Comes 


to you in mimeograph form 
with 6 stills for illustration. 
They’re yours for the asking. 
If you wish the 6 mats for 
chapter headings order Mat 
No. 501 B—50ce from 
CAMPAIGN PLAN EDITOR 
32 “West 44th St: Ne. ¥2 C. 





Hawkins, the cook—and doleful 
Mrs. Milsom who kept repeating 
to herself: “It is a treacherous 
day, so it is!” 

Dorothy went to the green gro- 
cer’s to get the radishes the mo- 
ment after a small, dapper man 
with an extremely comical face 
—had made a couple of pur- 
chases. The two collided leaving 
the store—down went all the 
bundles—and, picking them up, 
the amusing little man got them 
mixed. This led to apologies, 
laughter, and the fact that Doro- 
thy waved back with a devas- 
tating smile as she drove away 
—while the little man raised his 
hat profoundly! 

Mrs. Hilton did not know that 
the little man was the brother 
of her most astonishing friend, 
Muriel. His name was Frank 
West and he was just back from 
India! 

(To be continued) 








PICK UP HEADING 





The Story So Far: The First Day of Spring (The Devil’s Holiday) 
and the agreeable Hiltons of London—Roger, Dorothy, and their 
lively, in-the-teens youngsters, Martin, Catherine and Ann — feel 
the weather. Mother runs afoul of a comically amorous small man 
just back from India. Catherine thinks she is in love with the mar- 
ried artist who’s painting her portrait, Martin meets the blonde 
next door, and Dad has a date with an actress. 


CHAPTER II: Forenoon 


‘“Good morning, Miss Lester!’’ 

Roger Hilton, his spirits riding high, found his rather 
wistful secretary arranging Spring flowers on his desk 
as he strode jauntily into his office. ‘‘A fine day for work, 
by Jove! We can roll up our sleeves and bang right through 
it, Miss Lester—and quit early, eh?”’ 


But Miss Lester was soon ex- 
eused. Roger was sniffing at the 
flower in his lapel and thinking 
of the pretty girl on the bus who 
had smiled at him as though he 
were twenty — when his wife 
blew in on the March wind, all 
ruddy with the sting of it. 
Wasn’t he worried a bit about 
Catherine’s recent nervousness? 
Was he sure the child should be 
going alone to the studio of Paul 
Francis to sit for her portrait? 
Had Beatrice Gwynn called 
about her income tax? “And, by 
the way, Roger, I bought you the 
radishes you asked for, and you'll 
be home early, won’t you?” Roger 
reassured her and sped her on her 
way with a dutiful kiss. He’d 
loved Dorothy for twenty years. 

She had barely reached home 
when her gushing friend, Muriel, 
was on the telephone. “Dorothy, 
darling, isn’t it the most marvel- 
ous day ever? Can’t you just 
feel the sap running? I can! 
Let’s do something different ?— 


Oh, bother the cleaning! You 
should see my house! Let’s go 
shopping and to a matinee—go 


to see Beatrice Gwynn! Well, 
that’s settled! I’m going to hang 
up before you change your 


mind!” 


Beatrice Gwynn took her own 
good time to keep her appoint- 
ment with Roger. She came 
after the matinee and had no 
sooner caught a glimpse of the 
handsome’ Britisher—than she 
decided he was infinitely more in- 
teresting than her income tax. 
She at last won his reluctant 
promise to call at her apartment 
that same evening where there 
would be “more time to work,” 
as she put it. Then she willowed 
away—much to the disgust of 
Miss Lester—in a cloud of ciga- 
rette smoke — with a swooning 
smile. 


After the exhausting shopping 


trip, and the matinee, Muriel in- 
sisted that Dorothy stop in for a 
rest at the apartment of “dear 
brother Frank.” As they climbed 
the four flights, Muriel rattled 
on,. “Oh, he’s .a darling; Dot! 
Dresses for dinner every night! 
Thinks women are on a higher 
plane, you know! One of those! 
Just back from India, poor boy, 
and the rubber industry! Tm 


marrying him off to dear old Dot 





A Matter 


Walton! He says he’s afraid 
ghe’s grown stout and stodgy! 
He’s balky, Dot, but you’ll love 
him!” 

Dear brother Frank — on be- 
holding the lovely lady he had 
collided with at the green gro- 
cer’s that very morning—was so 
excited that he mistook Muriel’s 
fluttery introduetion of Dot Hil- 
ton—as Dot Walton—and at once 
began astonishingly fervent love- 








of Taxes” 








lan Hunter as Roger Hilton and Marcia Ralston—as Beatrice 
Gwynn—London actress—who has come to the goodlooking solici- 
tor to have him adjust her income tax—and decides the adjustor 
himself is more interesting than the adjustment—in an amusing 
scene from “CALL IT A DAY,” the Cosmopolitan picture released 
by Warner Bros.-—which opens at the Theatre 0n eees e 


making. Muriel put on the shoes 
she had kicked off to rest her 
feet, picked up her bundles, and 
said good bye, and with a mis- 
chievous wink at Dorothy, de- 
parted. 


Dorothy explained that she was 
a married woman with three 
practically grown-up children! 
Brother Frank was quite bowled 
over at first by the news—but 
when she started down the stairs 
he followed, declaring that she 
couldn’t possibly be happily mar-. 
ried and suggested how dearly he 
would love to be invited to her 
house that evening to prove the 
truth of her statement! Dorothy, 
in desperation, agreed and left. 


At the same moment, Cather-* 
ine, looking like Pierrette in her 
fluffy things, was sitting for her | 
portrait in the studio of hand- 
some, worldly Paul Francis. Cath- 
erine simply couldn’t keep her 
gaze from wandering from the 
book in her lap toward the art- 
ist’s face. When he reprimanded 
her with mild irritation she came 
toward him, pale, melodramati- 
cally quiet—a miniature edition - 
of the woman scorned. “Oh, | 
Paul—Paul,” she sighed—“I wish 
I were dead—Paul, that morning 
on Primrose Hill when it was all 
beginning .. .” 





“Oh, for heaven’s sake, shut up. 
Beginning? Why, I never even: 
kissed you! Or did 1?” “You 
were going to, when that 
wretched tramp came along!” 
“Bless him!” Paul ejaculated 
—as his knowing wife entered 
smilingly with the tea. “I’m— 
going home—I—I—” stammered 
Catherine. 


(To be continued) 
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Although Olivia de Hav- 
illand has been busy as a 
very busy bee this last year, 
what with a brand new film 
career that started with her 


role in “A Midsummer 
Night’s Dream,” followed 
with stardom in “Captain 
Blood,” “Charge of the 
Light Brigade,” “Anthony 
Adverse” and the recently 
completed “Call It a Day,” 
which comes to the__________ 
Theatre, on___________. » she 
still found time to live the 
life of a normal, healthy 
and happy twenty-year old 
girl. 
* * * 

Outdoor sports come first in 
her bright lexicon of youth. 
Swimming, sailing, bicycling, 
horse-back riding and archery 
rank first, but she likes a good 
hard game of tennis. A favorite 
among Hollywood’s younger 
set, she’s usually joined in her 
outdoor fun by hordes of her 


pals, 
* % a 

Olivia finds time for her pet 
hobbies, too—painting, writing, 
and collecting the things remin- 
iscent of important or pleasant 
events in her life. Love letters, 
(she gets ’em) some chosen fan 
mail, programs, a tiny Japanese 
kimona presented to her in 
Japan (where she was born) on 
her second birthday, a copy of 
her first screen contract, and a 


Page Ten 


DIVING — plain 
and fancy, is only 
one of many out- 
accomplish- 
of Olivia 
de Havilland. 









scrap of film from each of the 

pictures she has been in to date, 

are just a few of her treasures. 
* * 


Although she likes parties and 
“dates” as well as any girl of her 
age, she limits herself to one or 
two a week, because she’s very seri- 
ous about her career, and is afraid 
that late hours will interfere with 
the next day’s work. Hasn’t as yet 
shown a preference for any male, 
but hopes and expects to fall in 
love some day and stay in love for 
the rest of her life. 


% * * 


She’s a good business woman, 
too, but lets her mother manage 
her financial affairs, because as 
she says: “Mother is a_ better 
one.” So Olivia turns over all 
her earnings to Mrs. de Havil- 
land, keeping for herself the 
munificent sum of ten dollars a 
week for lunches and “incident- 
als.” A couple of times a year 
however she goes on a shopping 
spree and forgets all about her 
budget. 

* *€ & 


Her pet fear is that she may grow 
swell-headed from all the adulation 
accorded her. Her recipe for this is 
frequent visits to the town of Sar- 
atoga, California, where she lived 
from the time she was three until 
she came to Hollywood. “There,” 
she says, “I’m just one of the home 
town girls, and none of my friends 
hesitate to tell me about my many 
faults. They think it’s nice I’m mak- 
ing good in the movies, but they 
don’t forget that I used to steal 
peaches and play ‘cops and robbers’ 
with them.” 

















ARCHERY ranks _ high 
among Olivia’s favorite 
outdoor sports. Her eye 
is as accurate as her 
form is good. Maybe 
they’ll be casting her as 
Cupid before long. And 
speaking of Cupid, she 
has many boy friends but 
no serious heart attach- 
ment. 


SAILING her own boat 
is Olivia’s idea of fun. 
She’s an expert. skipper 
and hopes to enter a 
race very soon. Besides 
her athletic activities she 
studies languages and 
music. She will be at the 

AR Theatre on 
in “Call It a 


Has two reigning ambitions— 
one is to travel around the 
world, and spend a summer in 
the part of Japan where she was 
born, the other is to write a nov- 
el good enough to be published. 
This, of course, aside from her 
film ambitions. “And,” she adds 
wistfully, “I’d like to learn how 
to cook.” 

* * * 


She doesn’t neglect her studies, 
either. When she graduated from 
Los Gatos Union High School, she 
won a scholarship to Mills College, 
but the summer before she was to 
have entered, Professor Max Rein- 
hardt “discovered” her, and cast her 
as Hermia in his Hollywood Bowl 
production of “A Midsummer 
Night’s Dream.” A Warner Bros. 
contract followed and she found 
herself a movie star in September 
instead of a college freshman. The 
Opportunity was too exciting to be 
missed, so she continued her studies 
at home rather than give up the 
film career. 


Spanish, Italian and French are 
only a few of her studies. Her 
mother, who studied at Sir Beer- 
bohm Tree’s Dramatics Academy in 
London, coaches her in diction. 


* * * 
Miss de Havilland is five feet, 
four inches tall, weighs 107 


pounds, has reddish brown hair 
and brown eyes, and a natur- 
ally sunny temperament. Likes 
the simple life, and seldom at- 
tends social functions. She does 
not drink or smoke, simply be- 
cause neither habit appeals to 
her—and _ not because she’s 
prudish. Although she has sky- 
rocketed to fame, she dresses as 
simply as a schoolgirl, and has 
no affectations. As one of her 
fans wrote recently—‘She’s the 
kind of girl you were in love 
with in high school.” 





























Sa 


USE 
: STAR ART 
FOR BEST 


RESULTS 


* 


HORSEBACK rid- 
ing comes as na- 
tural as walking 
to Olivia, who 
was brought up 
in the great open 
spaces of Califor- 
nia. Her happiest 
holidays are spent 







Newspaper and magazine 
editors are usually recep- 


tive to star art. Here’s 


at ou family’s 
rane in the i 
ee. le another in the Hollywood 







After Hours series. Note 
the art can be used with- 
out story if desired. For 
Hollywood After Hours, 
complete with two head- 
ing mats 

Order Mat No. 401B—40c 
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BICYCLING is good fun 
as well as good exer- 
cise, and paddling on 
the beach is one of the 
favorite After Hour ac- 
tivities of Olivia de Hav- 
illand. She also plays a 
good game of golf and is 
a crack tennis player. 


WHOLLYWOOD STAR GAZING*® 


Born IN JAPAN, REARED ON 
SHAKESPEARE BY HER MOTHER 
OLIVIA pve HAVILLAND JumPeED 
FROM HIGHSCHOOL TO FILM 
STARDOM VIA AN UNDERSTUDIES 
JOB IN MAX REINHARDT'S , 
“MIDSUMMER NIGHT'S DREAM” 
HER HOBBY IS SWIMMING 
AND DIVING. REFUSES 

TO TAKE LOVE AS A 
SERIOUS MATTER OFF 

THE SCREEN ---- 




























IAN HUNTER IS SOUTH 
AFRICA’S LEADING GIFT 
TO THE MOVIES.A WORLD 
2) WAR HERO,HE WAS 








ONE OF ENGLAND'S 
OUTSTANDING STAGE 
AND SCREEN STARS 
BEFORE WARNER 
BROS. BROUGHT HIM 
TO HOLLYWOOD. SAILS , 
A CUTTER,SWIMS PLAYS is 
TENNIS ,BUT EXCELS AT GOLF-- 





















ANITA LOUISE SPEAKS FIVE LANGUAGES 
AND IS ONE OF FILMDOM'S TWO GREATEST 
HARPISTS. THE OTHER IS HARPO MARX. 
HAS A VOICE OF GRAND OPERA TIMBRE, 
SHE HAS BEEN ON THE STAGE SINCE SHE 
WAS A TINY CHILD. BEAUTIFUL AND 
POPULAR SHE LIKES DANCING 
SWIMMING FENCING AND BOYS BUT AT 
19 HAS HAD NO MAJOR HEART AFFAIRS.- 
2 Dice 2 


DAUGHTER OF A FAMOUS THEATRICAL 
PRODUCER ALICE BRADY STUDIED 
FOR GRAND OPERA BUT THE STAGE 
WAS ALWAYS HER FIRST LOVE 
STARTED AT 12, BECAME A LEADING 
EMOTIONAL ACTRESS, NOW AN 
OUTSTANDING FILM COMEDIENNE --- 




















RoLaAND YouNG coLLEcTS 
PENGUINS AND HAS MORE THAN 
500 CHINABIRDS AND ONE LIVE 
_ ONE THAT FOLLOWS HIM ON ALL 
HIS WALKS. HE IS THE AUTHOR OF 
p SEVERAL BOOKS OF CARICATURES 
AND IS ONE OF HOLLYWOODS MOST 
"POPULAR STARS. NOW WITH THE _ 
OTHERS HE'S AIMING FOR A NEW HIGH IN 


COSMOPOLITAN PRODUCTION'S 


“CALL IT A DAY" 


(Mat No. 207—20c) 



















STAR FAHION STORIES 
FOR NEWSPAPER USE 
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“Hats Go Gay Is 


Anita’s Foreeast 


“‘Let yourself go when it comes to choosing hats this 


spring,”’ 


is the sage advice of Anita Louise, lovely screen 


ingenue, who has a featured role in ‘‘Call It a Day,’’ which 


comes to the 


Pheatees Gtr. oti. bee ote 


““Men got such a kick out of bewailing the silliness of 
feminine millinery that it would be a shame to deprive 
them of their fun. Besides, I’ve yet to meet the man who 
didn’t fall for the spell cast by a bewitchingly tilted brim,”’ 
adds the worldly-wise young lady. 


To crown her own Spring ward- 
robe, Miss Louise has chosen four 
hats that represent the ultimate 
in Maytime chic for the teen-age 
girl. 

Crisp climax to tailored and 
not-so-tailored suits is her baku 
sailor, with starched white pique 
band, which she wears in ap- 
proved sailor fashion—tilted over 
her right eye. 

With her taffeta-lined dress 
coat, she adopts a swash-buckling 
felt, rolled up on one side, down 
on the other, and ties a bright 
chiffon sash around it, letting the 
ends dangle almost to her should- 
er. 

Capping her bright print prin- 
cesse frocks, is a demure bonnet 
of black faille. A roll of braided 
matching silk outlines the edge 
of the crown, and a crisp bow 
lies flat against the back of the 
bonnet. Worn well back on the 
head, it is the perfect frame for 
a young face. 

No millinery wardrobe is com- 
plete without a Breton sailor— 
the perfect accessory for a sports 
outfit. Anita’s Breton is beige 
straw with the characteristic 
wide rolled brim, and flaunts a 
brown and beige polka dot band. 


| Sports Costume 








Olivia de Havilland, featured in 
“Call It A Day,” the comedy- 
ONOING NOW Gee ee, 


Theatre, wears this checked 
sports jacket with half-belt and 
monotone tweed skirt. Band on 
the felt knockabout hat repeats 
the colors in the jacket, and 
buckskin tongued oxfords com- 

plete the ensemble. 

Mat No. 119—20c 








For Midsummer Nights 


Color And Lime Are 
Accents Of Springs 


‘“‘The thirties can be thrilling,’’ says Frieda Inescort, 
English star of stage and screen who will be seen in the 
comedy-drama, ‘‘Call It a Day,’’ which comes to the....... 


Theatre, on 


Although her face and figure deny it, Miss Inescort 


frankly confesses to her thirties. 


‘‘And why shouldn’t I?’’ 


she wants to know. ‘‘It’s just as easy to be lovely at thirty 
as at eighteen, if you choose your wardrobe carefully, with 
an eye to complimentary colors and line.’’ 


Anita Louise (left) and Olivia de Havilland, both appearing in 


“Call It A Day,” which comes to the __...-..________ 


Theatre, on 


Soares Mirena Mi ait , forecast the importance of cotton for summer 
evening fashions. Miss Louise’s sailor frock is of starched white 
pique, with a midshipman’s tie of blue satin. Olivia wears black 
linen trimmed in white ric-rac braid. 
Mat No. 218—20c 





Olivia Draws Up List Of 
1937 Beauty Resolutions 


Screen Star Thinks Spring, Not Winter, Is Time 
For Good Intentions 


By ANNETTE BAKER 


“‘T never make New Year’s resolutions,’ 


> says Olivia de 


Havilland, charming brunette star who is now to be seen 


in ‘‘Call It a Day,’’ at the ... 


Theatre. 


‘“*It’s not because I don’t want to improve myself, but 
simply because I think the first day of Spring is a much 


better time to make resolutions. 


When the first crocus pops 


its lovely little head out of the ground, I know it’s time to 
sit down and take stock, and then make out a list of beauty 
‘musts’ for myself,’’ she explains. 


And here’s Olivia’s list of “TI 
Wills” for 1937: 

“T will—brush my hair every 
night, and treat it to a hot oil 
shampoo at least once a month, 
besides my regular shampoos. 

“Select at least one light-col- 
ored, lady-like cream nail polish 
to be used day in and day out. 
Also one bright shade, worn to 
point up a specific costume. 

“Wear touches of crisp white 
next to my face with dark 
dresses, and keep them spice and 
span. 

“Change my hair-do at least 
three times during the season, 
and dress it up with fresh flowers 
when I go out in the evening. 

“Wear a taffeta petticoat un- 
der my sheer dresses because I 
love to hear myself swish as I 
walk, and because the ruffles look 
so cute popping out from beneath 
demure-looking skirts. 

“Do bending exercises ten min- 
utes in the morning and five min- 
utes at night. 





“Buy one daring, utterly mad 
little hat to wear on the days I 
feel blue. 

“Get some imaginative bouton- 
nieres to dress up suit and coat 
lapels. (Suggestions: Real sprigs 
of pussy-willow; white pique 
roses; artificial strawberries). 

“Keep a tiny bag of sachet 
powder on each dress hanger in 
my closet. 

“Use finishing cream on my 
face and hands before I’m ex- 
posed to the wind and sun. 

“Get one pair of sturdy walk- 
ing shoes in that heavenly new 
shade of ecarnellian to wear on 
my Saturday morning hikes. (I 
think T’ll get a suede skull cap 
to match them, just for the fun 
of it.) 

“Be glamorous in the evening.” 

And closing her list (which 
might well be followed by any or 
all young moderns), Miss de Hav- 
illand succinctly writes: “Follow 
these resolutions.” 





Fashion-wise “young-marrieds” 
will want to take a few tips from 
Miss Inescort’s well-chosen spring 
outfits. There’s the full-back navy 
sheer ensemble with staccato 
flashes of white pique—the 
starched white accent that is as 
much a part of spring as arbutus. 
Without the coat, it is a short- 
sleeved dress — cleverly tucked 
just above the belt to detract 
inches from the waistline. 


For the all-important. dress 
coat, she’s selected a nubbly navy 
wool with a fitted bodice and flar- 
ing skirt. It’s lined with whis- 
pering taffeta, and done up with 
a belt of maroon suede to match 
the red carnation perched high 
on the shoulder. And because 
she’s budget-minded, even as you 
and I, she interchanges these ma- 
roon touches with a navy patent 
leather belt and white pique 
flower to achieve a subtle change 
in the ensemble. 


A tweed suit, breathing the at- 
mosphere of the English coun- 
tryside, is her choice for sports 
and all-round daily wear. It’s 
single breasted, with a slightly 
long jacket that minimizes hip 
bulges, if any. This can be varied 
with an infinite variety of blouses. 
Miss Inescort has selected two— 
one in a blurred “old” blue, one 
in dusty orange—with hand-sewn 
pin tucks down the front. 

For evening, she sticks to so- 
phisticated simplicity, as exem- 
plified by her gray chiffon frock, 
with a low square decolletage, 
and softly draped skirt with a 
slight train. It’s only ornament 
is a string of three shaggy hya- 
cinth blue. flowers accenting the 
black decolletage. 

In “Call It a Day,” Miss 
Inescort is featured with Olivia 
de Havilland, Ian Hunter, Ro- 
land Young, Alice Brady, and 
Anita Louise. 


Romance Is 
Back Again 


The coquette has her day again. 
And Olivia de Havilland, who has 
a leading role in “Call It a Day,” 
the comedy-drama now at the 
Theatre, is very glad 





“The Coronation in England 
has brought back the romantic 


mood in fashions and _ conse- 
quently in maidens,” she _ ex- 
plains. 


Tiny lace fans and big graceful 
ostrich fans are beginning to dot 
—of all things—Hollywood night 
clubs. Olivia, in adopting the new 
mode, had a dainty lace fan dyed 
to match her full-skirted char- 
treuse dance frock. To comple- 
ment a white moire gown, she 
has a delphinium blue ostrich 
fan. 

“Parasols are popping up, too,” 
Miss de Havilland tells us, “and 
they’re no bigger than a cartwheel 
hat.” Her own choice in this friv- 
olous fashion is an openwork or- 
gandy. 

“Tt’s a gay fashion to give you 
just the lift you need after a 
drab winter,” is Olivia’s opinion. 


Dashing Cape 





Anita Louise, now appearing in 
“Call lt A Day,” at the... ris 
Theatre, sports this clever 
three-piece suit. The skirt and 
cape are of rough gray wool, 
and the hip-length jacket with 
wide revers is of bright tweed, 
which also lines the _ three- 

quarter length cape. 

Mat No. 118—10c 


AIRY FABRICS ARE 
STYLE HIGHLIGHTS 


OF SPRING 1937 





“Be light and airy, and you’ll 
be right this spring,” is the unan- 
imous decision of Paris, New 
York and Hollywood. Anita Lou- 
ise, featured in the cast of the 
comedy-drama “Call It a Day,” 
now at the Theatre, 
speaking for Hollywood, takes a 
special delight in the new use of 
sheer fabrics. 

“Sheer frocks (so utterly fem- 
inine that no girl will want to 
miss the opportunity of owning 
at least one), lacy straw hats, 
open-toed sandals—make it the 
most exciting fashion trend in 
years,” she says. 

A navy-blue net street dress was 
one of Miss Louise’s first choices 
for spring. The prim, turned-down 
collar and the demure row of 
pearl buttons marching down the 
front belie the frivolity of the 
sheer net, and the flower-splashed 
taffeta slip worn under it. 

Another one of her favorites 
is a marquisette frock in brown 
with white polka dots. White 
silk bengaline collar and cuffs are 
shining accents, and the skirt 
boasts twenty-one gores. For tea- 
time glamour, she has selected 
gossamer-thin black chiffon. A 
wreath of pink calla lilies encircle 
the neck, in very 1937 fashion. A 
loosely-woven black straw hat 
with a large floppy brim, and 
pink doeskin gloves complete the 
ensemble, and for chi-chi, she 
pins a pink ealla lily to her black 
purse. 

“Formal fashions are the 
crowning touch in this season of 
sheers,” says Miss Louise, whose 
own April evenings will be en- 
hanced by two sheer dance 
dresses. One is pale pink be- 
sprinkled with forget-me-nots, 
with six layers of flaring skirts, 
and beau-catching dropped 
shoulders. The other, in midnight 


' blue organza, is worn over a sil- 


very satin slip. 
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(Lead Off Story) 


STRAND BOOKS | Art For Art’s Sake — Or The Artist’s! 


NEW 6-STAR 
FILM COMEDY 


For a couple of years in Lon- 
don and then for over a year in 
New York there ran with great 
success a play by an English- 
woman, Dodie Smith, entitled 
CCallelteam Day. 

It delighted audiences because 
it was “different.” In fact, noth- 
ing just like it had ever been 
presented before. It was the 
story of the reactions of the vari- 
ous members of a nice suburban 
family to the first touch of 
Spring, with its balmy, pulse- 
stirring warmth and fragrance. 

They all fell in love—or at 
least they thought they did— 
which seems perfectly natural. 
But at the end of the evening, 
when they were all ready to 
“Call It a Day,” well, that was 
something different. 

As a movie, the comedy-drama, 
a Cosmopolitan production  re- 
leased by Warner Bros., will open 





atthe: — Lheatres 0s a7. 
It is a smart, sophisticated 
film, depending to a _ econsider- 


able extent upon brilliant dia- 
logue and upon brilliant perform- 
anees. The dialogue was there 
already, from Miss Smith’s pen, 
and so Director Archie Mayo in- 
sured his performances by as- 
sembling a truly remarkable east. 

Husband and wife of the fam- 
ily are Ian Hunter and Frieda 
Ineseort, both famed on stage 
and sereen. The young daughter 
of the house is Olivia de Havil- 
land, fresh from her triumph in 
“The Charge of the Light Bri- 
gade.” Peter Willes, imported 
from the London stage is the 
young son. Youngest daughter is 
is Bonita Granville, who played 
the “brat” in “These Three.” 

A family friend who becomes 
infatuated with Miss Inescort is 
the droll Roland Young, with 
Alice Brady to aid and abet his 
suit. A “girl next door’ and the 
object of the young son’s affee- 
tions, is the lovely Anita Louise. 

An artist who is almost won by 
the elder daughter, Miss de Hav- 
illand, is Walter Woolf King. His 
understanding ‘wife is Peggy 
Wood. An actress who comes 
near to sweeping the _ father- 
husband off his feet is Marcia 
Ralston. 

It is truly an all-star cast— 
even the “bit” parts being played 
by such notables as Una O’Con- 
nor, Beryl Mercer, Elsa Buchan- 
an and Mary Field. 

“Call It a Day” won great ac- 
claim in its previews, when the 
erities called it a delightful com- 
edy, with touches of deep and 
genuine drama. It was adapted 
for the screen by Casey Robin- 
son. 





Actor Had Wild 
Trip in Youth 





AY the age of 14, Ian Hunter, 
who is now appearing in 
“Call lt. a Day” St thes; . oeciss 
Theatre, travelled alone from 
Grahamstown, South Africa, to 
England. It was wartime and 
his ship was constantly threat- 
ened by German submarines. He 
managed to bluff his way into 
the British Army three years 
later. 

Hunter has travelled a great 
deal since then, and recently 
with his wife made a round the 
world trip, but he’s never gotten 
the same thrill as he got from 
that first boat-ride. 
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Olivia de Havilland, sweet eighteen and dying to be kissed, is oh, so desperately in love with the 
married artist, Walter Woolf King, who is trusted by his wife—as far as she could throw a grand 
piano. It’s all part of the fun in Cosmopolitan comedy-drama, “Call It A Day,” which comes to the 


ail SER ey gies ee ae Theatre, on 


Mat No. 301—30c 


Sc eS ee See as a Warner Bros. release. 





(Short Review) 


SPRING FEVER IS 
THEME OF COMEDY 
CALL IT A DAY’ 


If you like your film fare 
dished up. in splendidly acted, 
deftly directed fashion, with a 
generous dash of light comedy, 
and seasoned with tender ro- 
mance, you can’t afford to miss 
“Call It a Day,’ the Cosmopol- 
itan production released through 
Warner Bros. which opened yes- 
terday, vat “their wine Theatre. 

Tan Hunter and Frieda Ines- 
ecort (both stars of the London 
and New York stages) are a sub- 
urban British couple, and Olivia 
de Havilland (that sky-rocketing 
young star) Bonita Granville (of 
“These Three” fame) and David 
Willes (juvenile British actor) 
are their children. They form a 
nice, normal, well-mannered fam- 
ily whose lives have always gone 
smoothly until their emotions are 
turned topsy-turvy by the influ- 
ence of the first day of Spring. 

Ian Hunter very nearly strays 
into an affair with an actress 
client, played by Marcia Ralston. 
His wife is “propositioned” by 
Roland Young, whom she meets 
through his sister, a role played 
by the inimitable Alice Brady. 

As for the younger generation 
—Olivia de Havilland conceives 
a wild passion for the married 
artist who is doing her portrait. 
The son finds unexpected charms 
in Anita Louise, the girl who 
lives next door. Bonita Gran- 
ville, who portrays the 15 year 
old daughter, finds a soul-mate 
in Dante Gabriel Rosetti. 


Adapted from the stage play 
by Dodie Smith, the picture has 





_the dramatic structure necessary 


to a good play, with the broader 
scope which the camera gives it. 


Bright Comedy Of Spring 
Is ‘Call It A Day’ Film 


Olivia de Havilland, Ian Hunter, Other Notables 
Score In Movie From Stage Hit 


What the balmy breath of Spring’s first day does to 
slumbering hearts is the theme of a delightful comedy-drama 
entitled ‘‘Call It a Day,’’ a Cosmopolitan production re- 
leased by Warner Bros. which had its local premiere yester- 


dated thes: ch Jota ae eet 


.. Theatre. 


The subject is appealing. As a stage play, ‘‘Call It a Day”’ 
ran for a couple of years in London, then for more than a 
year in New York. With the broader sweep of the camera, 
it is much better as a picture than it was behind the foot- 


lights. 

Big, good-looking Jan Hunter 
plays the part of a _ well-to-do 
Britisher. His wife is Frieda 
Inescort, noted London and 
Broadway actress. They have 
been married 20 years and are 
pretty much in a rut. 


Then there’s a daughter of 18 
or thereabouts—who’s the lovely 
Olivia de Havilland — and an- 
other of 15, who’s Bonita Gran- 
ville, the celebrated brat of 
“These Three.” Peter Willes, 
young British actor, is the son 
of the family. It’s a well- 
settled, unemotional household. 

But Spring works its magic. 
The husband falls in love—or 
thinks he does—with an actress 
client, Marcia Ralston. The wife 
has a proposal from Roland 
Young, whom she meets through 
her best friend, Alice Brady. 

Olivia conceives an infatuation 
for a painter, Walter Woolf 
King, who’s doing her portrait. 
Her brother, Willes, discovers 
charms in the girl next door, 
Anita Louise. 

All in one day they fall into 
love and out. Bedtime finds them 
all the same old family—a little 
more experienced, a lot wiser. 
This with the aid of smart, so- 
phisticated dialogue, and _ en- 
trancing sets. 


Spring’s Victim 








Delightful and delicious is Olivia 
de Havilland, meteoric new film 
star who follows her tremen- 
dous success in “The Charge of 
the Light Brigade,” with a new 
characterization of a lass of 


eighteen who is dying to be 
kissed, in the screen’s chuckle— 
champion of 1987, “Call It A 
Day,” now playing at the ...... 
Theatre. 
Mat No. 111—10e 


(Opening Day Story) 


STAR STUDDED 
COMEDY FILM 
OPENS TODAY 


With one of the finest all- 
round casts that has been as- 
sembled in a long time, “Call It a 
Day,” the Cosmopolitan produc- 
tion adapted from the successful 
long-run stage hit of London and 
Broadway, comes in picture form 
COMA Va CO EMG, vos cans Theatre. 

It is a delightful comedy- 
drama based upon the sentimen- 
tal experiences of all the members 
of an English suburban family 
when the first day of Spring sets 
them wandering along love-paths. 

Olivia de Havilland, sky-rock- 
eting little brunette star, is to 
be seen as the daughter of the 
family. Ian Hunter and Frieda 
Inescort are her ‘parents. 

Then there are Anita Louise, 
Alice Brady, Roland Young, 
Peggy Wood, Bonita Granville, 
and half a dozen others who be- 
come involved in the atmosphere 
of romance. 

There is brilliant dialogue, 
plenty of laughs, and some mo- 
ments of the deepest and tender- 
est sentiment, it is promised. 

With elaborate settings of the 
suburban home and countryside, 
the picture was produced on a 
lavish and beautiful scale. 

Archie Mayo directed “Call It 
a Day,” from a screen play by 
Casey Robinson, adapted from 
Dodie Smith’s stage production. 
The piece ran a couple of years 
in London and over a year on 
Broadway. 





PROP MAN MAKES 
STUDY OF BRITISH 
HABITS FOR FILM 


Frieda Inescort has a_ fine, 
platinum wedding ring set with 
diamonds. Her husband, Ben 
Ray Redman, literary  eritic, 
gave it to her. But she couldn’t 
wear it in the Cosmopolitan pro- 
duction, “Call It a Day,” a com- 
edy-drama now at the 
Theatre. Orin Haglund, the prop- 
erty man, woulln’t let her. He 
made her wear a plain gold band 
instead. 

English women, Haglund point- 
ed out, usually wear gold wed- 
ding rings. That was only one 
of the curious things he discov- 
ered about his English cousins. 

Every package, wrapped by an 
English tradesman, has a loop in 
the cord. That’s to put your fin- 
ger through. 

Tea is served in the theatre. 
The ushers pass it around on 
trays and the patrons sip their 
tea during the performance and 
when through, put the tray under 
the seat. 

One thing Haglund slipped up 
on. He set the table for the 
breakfast scene with the type of 
egg cup that has cups on either 
end. 

When Miss Ineseort and Ian 
Hunter saw the cups they held 
up their hands in horror. Eng- 
lish families, they explained, use 
only egg cups with one cup. The 
two cup type are made for ex- 
port. 

“Call It a Day”—adapted from 
the Dodie Smith play which was 
such a sensational stage hit in 
London and New York—is a 
smart, sophisticated comedy. 





PRODUCTION READERS 
STORIES ON STARS 


Pa BL Gl Ta 





FRIEDA LIKES 
VARIETY FOR 
MOVIE ROLES 


Frieda Inescort is one actress 
who has never been typed. 
What’s more, she’s never going 
to be if she can help it. 


Miss Inesecort, who has one of 
the leading roles in “Call It a 
Day,” a Cosmopolitan production 
released by Warner Bros., which 
comes to the Theatre 
ON ca hee , feels she has been 
lucky. So many other actresses 
have been typed on the stage or 
screen. She points to the cases 
of several of her friends, as illus- 
trations. All of them are fine 
actresses and all of them have 
been typed as silly, fluttering 
women. 


When she started her stage ca- 
reer, Miss Inescort was assured 
that she would be typed as an 
English lady —that producers 
wouldn’t even consider her in 
other parts. They did. She was 
an ingenue, a _ sophisticate, a 
hard-boiled woman of the world, 
a slattern, and finally she was 
Portia in George Arliss’s produc- 
tion of “The Merchant of 
Venice.” 


Her first Hollywood part was 
that of the secretary in “Dark 
Angel.” Since then she’s played 
a seore of varied characteriza- 
tions. In “The Great O’Malley” 
she was the poverty stricken 
wife of Humphrey Bogart and 
wore nothing but gingham. In 
“Give Me Your Heart” she was 
the invalid wife of Patric 
Knowles. In “Call It a Day” she 
is the middle-aged wife of Ian 
Hunter—and the mother of three 
children, played by Olivia de 
Havilland, Bonita Granville and 
Peter Willes. 


Not one of her screen parts 
have been similar in any way. 
Not once has she been typed and 
she’s glad of it. 


“Call It a Day’—adapted from 
the Dodie Smith play which 
was such a sensational stage hit 
in London and New York—is a 
smart, sophisticated comedy- 
drama based upon the experi- 
ences of the various members of 
an English family when the first 
day of Spring stirs their blood. 





STAIR SHOT 
IS DIFFICULT 


One of the most difficult cam- 
era shots ever made was neces- 
sary in the Cosmopolitan produc- 
tion “Call It a Day,” a comedy- 
drama which is now on view at 
the Theatre. 


Mounted on an immense crane, 
the camera followed Frieda In- 
escort and Roland Young down 
five flights of stairs. Filming the 
scene occupied an entire day. 


For the scene, a stairway was 
built from the floor of stage 
four to the ceiling. The camera, 
manned by Cinematographer Er- 
nest Haller, was mounted on the 
erane, which is the biggest in 
Hollywood. 


The shot began at the top of 
the stairway. Slowly the crane 
was lowered and the camera fol- 
lowed the two stars down until 
they reached the bottom step. 

Also in “Call It a Day” are 
Olivia de Havilland, Ian Hunt- 
er, Anita Louise, and Alice 
Brady. Archie Mayo was the di- 
rector. 








What Every Family Knows 





The question is—who gets the first bath? Olivia de Havilland 
(right), Bonita Granville, her kid sister, or Peter Willes, their 
brother? Yow’ll see them all in the laugh-filled lowdown on love and 
spring fever—“‘Call It A Day,” the Cosmopolitan Production com- 


ing to the 


Theatre, on 
release. 


as a Warner Bros. 
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Mat No. 201—20c 





OLD TIME CHARM 
HARDER TO SuW 
THAN 1937 SORT 


Charm is an elusive thing. It’s 
simple enough to furnish a room 
beautifully—to arrange furniture 
artistically and lay the carpets 
and hang the pictures. But to 
give a room charm—to make it 
look as though it had been lived 
in for years—that’s a different 
matter, according to °George 
Hopkins. 

Hopkins should know. He’s a 
set dresser at Warner’ Bros. 
studio and recently he dressed 
sets for the Cosmopolitan produe- 
tion, “Call It a Day,” now at the 
Theatre. 

He says it’s one of the hardest 
assignments he ever had. Much 
of the picture is Jaid in the home 
of a middle-class family in Lon- 
don. The house is an old one— 
the family has lived in it for 
twenty years. So Hopkins had 
to give it charm and at the same 
time make it look as though it 
had been lived in by a family 
of six. 

Frieda Inescort, one of the 
stars of the film, who spent much 
of her life in just such an Eng- 
lish home, says that Hopkins has 
succeeded admirably. So does 
Ian Hunter—he’s also English. 

Miss Inescort likes best the job 
Hopkins did on the living room. 
He made it fussy—without giv- 
ing it a cluttered-up look. And 
he didn’t forget one detail, from 
the fender on the hearth to the 
aspedistra in the bay window. 
(An aspedistra is a fern). Next, 
she chooses the bedroom Hopkins 
dressed for Olivia de Havilland 
and Bonita Granville—who play 
Miss Inescort’s daughters. This 
was done in blue—blue _ bed- 
spreads, blue rugs, and blue fur- 
niture. All of it had an old look 
—all of it had charm. 

“Call It a Day” is a smart, so- 
phisticated comedy-drama. 

The strong cast is headed by 
Olivia de Havilland, Ian Hunter, 
Anita Louise, Alice Brady, Frieda 
Inescort and Roland Young. 





NASTY BRAT PART 
WON FORTUNE FOR 
THIS LUCKY LASS 


Most bad little girls get the 
back of the hairbrush. But not 
Bonita Granville, filmdom’s prize 
“brat.” 

The wages of meanness is a big 
weekly paycheck for Bonita, who 
at 13 is one of the best paid child 
actresses in Hollywood. 

Because of her work as the 
spoiled child in “These Three,” 
she is playing one of the leads 
in “Call It a Day,” the Cosmo- 
politan production released by 
Warner Bros., and now on view 
at the Theatre. She 
is cast with such famous players 
as Ian Hunter, Frieda Inescort, 
Olivia de Havilland, Anita 
Louise, and Roland Young. 

Bonita was born Feb. 2, 1923, 
in New York City. Her father 
was Bernard Granville, musical 
comedy and vaudeville star, and 
her mother was an actress. At 
the age of three, Bonita joined 
her father’s vaudeville act. 

It was Bonita’s resemblance to 
Ann Harding that got her her 
first film part. Miss Harding’s 
studio needed a child who looked 
like the star to play her daugh- 
ter in “Westward Passage” and 
Bonita got the job. There fol- 
lowed other small parts. 

With the brat part in “These 
Three” she shot to the top. 

The little girl is still in the 
Hollywood High School and is in 
the tenth grade. She is studying 
interior decorating and dress de- 





signing, painting, music and 
dancing. 
Bonita’s film favorites are 


Bette Davis, Pat O’Brien, Helen 
Hayes and Gary Cooper. She 
wants to visit London, Paris and 
Rome. She likes spaghetti and 
still plays with dolls. She hates 
brats, catty people and hypo- 
erites. She collects ivory ele- 
phants 

“Call It a Day”—adapted from 
the Dodie Smith play which was 
such a sensational stage hit—is 
a smart, sophisticated comedy. 


MOVIES SET MANY 
STYLES, EVEN IN 
KITCHEN GADGETS 


Every time a new motion pic- 
ture with an interesting set in it 
is released, the fans start writ- 
ing letters. They want blue 
prints of the set, still photo- 
graphs of it, and pictures of the 
furniture that is in the rooms. 

When the Cosmopolitan pro- 
duction,. ~“Call> It: =a, “Day’18 
flashed on the screen of the 
Theatres one Fa : 
the fans are going to start writ- 
ing letters again. This time 
they’ll want pictures of the Eng- 
lish kitchen that Art Director 
John Hughes designed for the 
film. 

Mr. Hughes’ kitchen is not at 
all like those shining things of 
tile, linoleum, chromium and 
enamel that you find in modern 
homes and apartments. 

Like many English kitchens it 
is on the street level with a 
stairway leading up to the din- 
ing room. An enormous coal 
stove is set in a recess in the 
wall and back of the stove is a 
battery of copper pots and pans. 
Chintz curtains cover the win- 
dows. Odd pieces of china stand 
on edge on a shelf that circles 
the room. The floor is of pegged 
oak. ae 

There isn’t a single electrical 
device in Mr. Hughes’ kitchen— 
not a dishwasher or a mixer or a 
percolator or a toaster. He feels 
such things detact from a kitch- 
en’s beauty. 


TIGHT BUDGET 
GIVES OLIVIA 
60 CENT LUNCH 


When Olivia de Havilland pays 
more than sixty cents for a studio 
lunch, she puts a crimp in her 
personal budget. 

Sixty cents is her daily allow- 
ance for the noon meal when she 
is working at the Warner Bros. 
studio. That includes the tip, 
too. 

“Once I ate a dollar’s worth 
of lunch,” she confesses. “And 
I went to sleep on the set that 
afternoon. Besides, I had to go 
without dessert the next day to 
make up for it—so it really 
wasn’t worth while.” 

The little brunette star is cur- 
rently appearing in “Call It a 
Day,” a Cosmopolitan production 
which comes to the 
ROUT Oe cOlias itr ea cau ane, jane 

Olivia’s mother is the keeper 
of the budget funds but Olivia 
is the budgeteer, and her sister 
Joan, is the “bad influence” who 
thinks budgets are made to be 
disregarded and who frequently 
urges Olivia to spend more than 
planned. 

“Before Joan came down to 
live with us,” explains Olivia, “T 
followed my budget very closely. 
Lunch is my main expense, be- 
cause mother foots nearly all the 
other bills. Sometimes when I 
have interviews, the studio buys 
my lunch for me and I save the 
sixty cents. 

“That money goes into my re- 
serve fund, which is kept in a 
child’s bank. There has never 
been more than $1.25 in it, how- 
ever, since Joan got here, be- 
cause she’s always trying to take 
me on a shopping spree.” 











FILM SCENES 
ARE ‘MATCHED’ 
WITH RECORD 


Two men and a women stood 
listening to a phonograph record 
on the “Call It a Day” set. 

Over and over the sound man 
played the record and from the 
loud speaker came the voices of 
Frieda Inescort and Roland 
Young as they play a scene for 
the film. Young was attempting 
to convince Miss Inescort that 
she should desert her husband, to 
whom she had been married 
twenty years, and marry him. 

Neither Miss Imnescort nor 
Young were listening to the ree- 
ord. The listeners were Director 
Archie Mayo, Ian Hunter, who 
plays Miss Inescort’s husband, 
and Marcia Ralston, who plays 
the actress with a yen for 
Hunter. 

There was a good reason for 
the phonograph 1ecord. Director 
Mayo was trying out a new tech- 
nique. He was attempting to 
match, in tone, tempo and spirit, 
two similar sequences. 

In “Call It a Day,” a Cosmo- 
politan production released by 
Warner Bros., which is now 
showing at the Theatre, 
two domestic dramas are played 
simultaneously. Young is with 
Miss Inescort, making love to 
her and she is resisting his ad- 
vances, trying to remain true to 
her husband. Miss Ralston has 
Hunter in her room, doing her 
best to break down his resist- 
ance. 

Mayo planned to intercut the 
scenes—to show first a flash of 
Young and Miss Inescort. 

To make the whole sequence 
successful, the scenes must 
match. As the Young-Inescort 
scenes were filmed first, Mayo 
had a record made and when he 
filmed the Hunter-Ralston scenes 
he played the record before each 
take. 

Director Mayo says that, to his 
knowledge, this is the first time 
the “playback” has been used in 
a dramatic sequence. Playbacks 
are used extensively in musical 
films where voices are recorded 
separately from action. 





Anita Louise 





Blonde Anita Louise is the girl 

next door, and a perfect reason 

to “Love thy neighbor” in “Call 

It A Day,” the Cosmopolitan 

comedy-drama that comes to the 

wach 5 eeetene TREC OM. cele sei eccst ce 
Mat No. 113—10ce 
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PRODUCTION AND 
PLAYER FEATURES 





Movie Director Mayo Can 
Play Every Part In Film 


He Shows ’Em, Whether Role Is That of Man, 
Woman Or Child 


Each man in his time plays many parts. That includes 
Archie Mayo, the man who rose from shirt salesman to film 
director. 

Mayo once earned his living acting. He’s still an actor 
but Warner Bros. studio pays him for directing. He can 
play any man’s, woman’s or child’s part. Recently he played 
the entire cast of ‘‘Call It A Day,’’ a Cosmopolitan produc- 
tion now showing at the... 5. sere a Theatre. 

For instance: Frieda Inescort 





and Ian Hunter are rehearsing a 
bedroom scene. Hunter is sitting 
on one bed—Miss Inescort is ly- 
ing in the other and they are 
quarreling in martial fashion. 


“I presume you won’t mind if 
I sleep in this bed tonight?” 
asks Hunter. 


“It’s your bed,” replies Miss 
Inescort. “You can sleep in it 
or any other if you care to. I 
really should ask your permis- 
sion to sleep here, since this is 
also your property.” Hunter 
looks contrite and says: “Look 


here, Dot, shall we have this 
thing out?” 

Mayo interrupts. “Not that 
way,” he says. “Let me show 
you. Here, Ian. Get up.” The 
director, who weighs 250 and 


looks not at all like Hunter, sits 
on the edge of the bed and reads 
the lines in the Mayo version of 
an English accent ° “See,” he 
says. “Sound contrite.” 

Mayo gets off the bed and 
Hunter takes his place. The 
scene goes on for a while and 
Mayo is satisfied. 


In another scene, 13-year-old 
Bonita Granville is lying on Miss 
Ineseort’s bed talking in a low 
voice, telling her screen mother 
that she doesn’t want to be ere- 
mated—she wants to be buried. 
Mayo shakes his head. “Not that 
way, darling. Here, let me show 
you.” 


Bonita’s small form is replaced 
by Mayo’s massive one. He 
looks soulfully at Miss Inescort 
and says: “Mummy, if I die I’d 
rather you didn’t cremate me.” 

The property man chokes and 
goes behind the set. 

“See, Bonita. Say it dream- 
ily, softly Don’t act. Just be a 
little girl.” 

“Call It a Day”’—adapted from 
the Dodie Smith play which was 
such a sensational stage hit in 


London and New York—is a 
smart, sophisticated comedy- 
drama based upon the _ experi- 


ences of the various members 
of an English family when the 
first day of Spring stirs their 
blood 





Bits Of England Arise 
Indoors On Vast Stage 


Hollywood Art Director Creates Typical English 
Scenes for Film 


On Stage 7 at Warner Bros. studio there stood a three- 
story English home, complete from cellar to garret. 


John Hughes, art director, built it for ‘‘Call It A Day,’”’ 


FINE DICTION 
IS OLIVIA’S 


Olivia de Havilland, youthful 
star now appearing in “Call It a 
Day,” at the Theatre, 
has the finest diction in America, 
in the judgment of Marie Brenk- 
haus, famous New York teacher 
of speech and diction. 

Miss Brenkhaus heard Miss de 
Havilland speak at a luncheon 
when the actress was in the east 
recently. 





The star’s fine speech is not 
accidental. Her mother, Lilian de 
Havilland, an Englishwoman, 


taught her children to speak cor- 
rectly from babyhood. 


Thievery Afoot In 
“Call It A Day” 


By Dan Mainwaring 

Acting Rule Number One: If you want to stand out, never 
play in a picture with a child, a dog, a monkey, or Roland 
Young. They always steal the show. 

Ian Hunter knows that rule. He played opposite a Saint 
Bernard dog once in London and the audience didn’t know 
he was on the stage. Frieda Inescort knows it too. She was 
in ‘‘Give Me Your Heart’’ with Roland Young. 

There is a dog in the Cosmopolitan production ‘‘Call It 
A Day,’’ in which Miss Inescort and Mr. Hunter are fea- 
tured, but he appears so briefly that he isn’t dangerous. Mr. 
Young is in it—and he’s dangerous. There is a child in it, 
and she’s more dangerous, for her name is Bonita Granville. 





Papa Loves Mama! 





Ian Hunter is the husband who was fortyish and faithful until 
spring came along, and Frieda Inescort is his wife of long standing 
who’d stood about enough, in “Call It A Day” the screen’s chuckle- 


champion of 1987, which comes to the ....... 


TREGULE, ON a. 24% 


Mat No. 202—20c 





Roland Young Of Films 
Not Really Very Gabby 


a Cosmopolitan production released by Warner Bros., which 
eomeés {0 the... 2.2... Pee reavonrs. aor, ts 


Being an American, Hughes usually specializes in the 
American scene. But he wasn’t stumped when Director 
Archie Mayo asked for a three story house, Bond Street, a 
barrister’s office, a gentleman’s walkup flat, a British the- 
atre and a fashionable street. 





Droll Comedian Of “Call It a Day,”? Lets Others 
Tell His Life Story 


? said the interviewer. ‘‘Tell 


‘“‘Now just start talking,’ 
me all about yourself.’’ 

Roland Young was silent. He sat on the ‘‘Call It A Day”’ 
set at Warner Bros. studio, staring into space and drawing 


caricatures of Director Archie Mayo on the cover of his 


Hughes is never stumped. He 
went over to the research depart- 
ment, looked at some pictures, 
and before you can say Edward 
G. Robinson he has a piece of 
England right in Hollywood. 


The rooms supposedly occupied 
by Hunter, Miss Inescort, Olivia 
de Havilland, Bonita Granville 
and Peter Willes are exactly the 
type you will find in a modern, 
middle-class English home. 


There were two bathrooms— 
and realistic bathrooms they 
were, not too modern—a living 
room, furnished with charm, a 
dining room, three bedrooms and 
a library. Nearby was the 
kitchen. 


On another stage, Hughes built 
the barrister’s office, oceupied by 
Hunter, who is a lawyer in the 
film. Because English lawyers 
go in for comfort and not for 
modernity, there was nothing 
modern about the office. It looked 
as though it had been occupied 
by seven generations of Hunters. 


The gentleman’s walkup flat 
wasn’t much to look at. It was 
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on one stage and the four flights 
of stairs which led up to it were 
on another. Apartments in Eng- 
land, Hughes found out, are com- 
fortable but not luxurious. And 
they always have a grate, You 
couldn’t build one and be honest 
about it without putting in a 
grate. 


A section of the studio’s per- 
manent New York street was 
transformed into Bond Street— 
the famous shopping district in 
London. Every exterior had to 
be remodeled to give it that 
English flavor, and workmen 
spent days aging the store 
fronts, making them look as 
though they had resisted years 
of fog and smoke. 


“Call It a Day”—adapted from 
the Dodie Smith play which was 
such a sensational stage hit in 
London and New York—is a 
smart, sophisticated comedy- 
drama based upon the experi- 
ences of the various members of 
an English family when the first 
day of Spring stirs their blood. 


script. He isn’t silent, however, in the picture, a Cosmo- 
politan production, which comes to the.......... Theatre 
Otte a eas: He talks plenty. 


“He was born in London,” said 
Frieda Inescort helpfully. 


“On Armistice Day,” added 
Mayo. 
“Tt wasn’t Armistice Day 


then,” said Miss Inescort. “That 
was long before the war—1887 
to be exact.” 

“’d rather Mr. Young talked,” 
said the interviewer. 


Young smiled vaguely, swal- 
lowed, blinked and remained 
silent. 


“He attended the Royal Acad- 
emy of Dramatic Art,” said Miss 
Inescort. 

“That’s what’s wrong with 
him,” said Mayo. “I always knew 
there was something wrong with 
him.” 


Miss Inesecort bristled “It’s a 
fine school.” 
“You limeys,”’ said Mayo. 


“You always stand together.” 
“Would you mind,” said the 
interviewer. “I’d like to hear 





about Mr. Young’s life from Mr. 
Young.” 

Again Young was silent. Miss 
Inescort spoke for him. “Rolly 
draws and paints and his first 
picture was ‘Sherlock Holmes’ 
with John Barrymore, and his 
first talking picture was ‘The 


Unholy Night,’ directed by 
Lionel Barrymore.” 
“Mr. Young isn’t—ah—dumb, 


is he?” asked the interviewer. 

“Just shy,” said Miss Inescort. 
“Don’t mind him. 

Again Young swallowed his 
tongue. Again Miss _ Inescort 
leaped to his rescue. “He 
writes,” she said. “Has written 
two books. One was ealled 
‘Actors and Others.’ The second 
one was ‘Not For Children.’ ” 

The interviewer stood up. 

“Goodbye,” said Young. “It’s 
been nice talking to you.” 

“Call It a Day”—adapted from 
the Dodie Smith play which was 


Bonita was the brat in “These 
Three,’ and since then she has 
had no trouble finding work in 
pictures. In “Call It a. Day,” 
which Warner Bros. will present 


Ate hOery 2 eee ee Theatre on 
ae ee she’s a different type of 
girl. She plays the fifteen year 


old daughter of Hunter and 
Frieda Inescort, and she is sup- 
posed to have reached the stage 
of adolescence where Shelley and 
Rosetti are gods. 

Both Hunter and Miss Inescort 
will tell you that it’s impossible 
to take a scene away from Bon- 
ita. They wouldn’t try, in the 
first place. In the second, they 
couldn’t and they are as capable 
as players come. 

Most children under the age 
of fifteen are good actors and 
actresses—any director will 
vouch for that. They are natural 
performers. If they are good to 
look at in the bargain, they are 
sure-fire performers. After fif- 
teen they become self-conscious, 
and, unless they hide behind 
beards, this shows on the screen. 

Bonita, being thirteen, hasn’t 
reached the self-conscious stage 
yet. She’s more than good to 
look at. In the beauty line, Bon- 
ita’s got plenty of competition 
—what with Olivia de Havilland 
and Anita Louise also in the 
cast. 


Roland Young 





A bold adventurer, home from 
India, Roland Young is hunting 
for a good wife—anybody’s—in 
the film recipe for spring fever, 
“Call It A Day,” the Cosmopoli- 
tan production released through 
Warner Bros. which comes to 


theese Theatre, on........ 
Mat. No. 108—10e 








such a sensational stage hit in 
London and New York—is a 
smart, sophisticated ecomedy- 
drama 

Olivia de Havilland, Ian Hun- 
ter, Anita Louise and Alice 
Brady are also featured. 


PERSONAL FEATURES 
SHORT AND LONG 


Poe BCA ¥ 





Her Tears Come Easily 
On Screen—But Not Off 


Script Calls For It, So Miss de Havilland Cries 
: All Day At Studio 


Olivia de Havilland, in a pink nightgown, was toasting 
her bare feet over an electric heater. It was three o’clock 
in the afternoon, but she had just climbed out of bed. 


Ordinarily Olivia gets up at seven o’clock. Today she was 
working in bed. She had spent most of the day between the 
sheets in the blue bedroom on Stage Seven at the Warner 
Bros. studio, where the Cosmopolitan production ‘‘Call It 
A Day’’ was being filmed. 


Skippy Came Out of 
Pound—Into Films 


Skippy, who plays an im- 
portant part in the comedy- 
drama “Call It a Day,” now 


Theatre, is the only canine 
actor who ever came out of 
a dog pound. 

Two years ago, Henry East, 
who furnishes dogs to picture 
companies, paid a visit to the 
Humane Animal Shelter in 
Los Angeles. In one cage he 
found a_ bedraggled’ wire 
haired puppy, took a fancy 
to him and bought him out 


“The Cast Is The 
Things.” Says Mayo 


The play may be the thing but improper casting hurts the 
best play in the world, according to Director Archie Mayo. 
Several months ago, Mayo was assigned to ‘‘Call It A 
Day,’’ a Cosmopolitan production released by Warner Bros., 
which comes to the.......... CROREPE ON | ook eo Gee ; 
‘Call It A Day,’’ has a tenuous story. It concerns what 
happens, emotionally, to an English family on the first day 
of spring. Mayo, who had seen the New York production, 
knew that the success of the film version depended almost 


entirely on the cast. 
After weeks of testing, here’s 
the magnificent cast Mayo as- 





Havilland and Miss Granville 


Miss de Havilland’s eyes were swollen, and the tip of her 


nose was pink. 


‘I’ve been erying,’’ 


Olivia said she didn’t ery very 
often. She doesn’t feel that she 
has anything to ery about—what 
with becoming a film star in the 
short space of two years. She 
doesn’t believe she has cried for 
more than an hour—elapsed time 
—since she left Saratoga, Cal- 
ifornia, to seek her fortune in 
Hollywood. 


She has grown used to success, 
she said. Now she’s accustomed 
to seeing her name on the star 
list, to seeing it on theatre mar- 
quees. It doesn't thrill her any 
more—it frightens her. She feels 
that she’s gone up too quickly— 
she isn’t sure that she can mea- 
sure up to the confidence of her 


she explained, dabbing at her nose 
with a powder puff. ‘‘I’ve been crying all day—lying in 
bed sobbing my heart out. I’m supposed to be heart-broken 
because an artist stood me up at the reservoir.’’ 


of bondage. 

Skippy was a good invest- 
ment. For the past six 
months he’s been working 
steadily in pictures, and he 
has never protested to Mr. 
East about the work. 





Before They Called It A Day 











sembled: 

Ian Hunter, Olivia de Havil- 
land, Anita Louise, Frieda Ines- 
cort, Alice Brady, Roland Young, 


Walter Woolf King, Peter 
Willes,' Bonita Granville, Una 
O’Connor, Beryl Mercer, Elsa 


Buchanan, Mary Field and Mar- 
cia Ralston. 

Casting “Call It a Day” was 
done with infinite care. For in- 
stance, twelve persons were test- 
ed for the small role of the old 
maid secretary before Miss Field 
was chosen. Willes was brought 
from New York to play the son 
of Hunter and Miss Inescort. 

The selection of Hunter, 
Young, Miss Brady, and Miss de 


took little thinking on Mayo’s 
part. He knew from the first 
test that they would be perfect. 
He tested Miss Inescort several 
times before he gave her the 
part of Hunter’s wife—thought 
at first she looked too young. 
She got the role when _ she 
donned a wig with a grey streak 
I ite 

It was a toss up for a time 
whether a young English girl or 
Anita Louise would get the part 
of the girl next door. Mayo con- 
sidered the other girl because of 
her accent. But he finally gave 
the role to Miss Louise because 
she is the more experienced of 
the two. 





Anita Louise Is Filmdom(’s 
Only Feminine Harpist 


There is an old song about the girl who took her harp to 


employers. They know she ean, 
and keep giving her better and 


the party but no one would let her play. That has never 
happened to Anita Louise. She has a harp, but she never 
takes it to a party. If her hostess happens to have a harp 


better parts, but that makes no 
difference. 


Olivia is one of the hardest 
working girls in pictures. She’s 
just twenty years old—the age 
when most young women are out 
having a good time for them- 
selves—but she never goes out 
more than twice a week. And 
she’s always home before ten. 


Are the girls who went to 
school with Olivia envious of 
her? 

She doesn’t know. What she 
does know is that sometimes she 
envies them. Last fall, before 
“Call It a Day” went into pro- 
duction, she visited two of her 
former classmates at Stanford 
University. 

“They seemed to be having a 
great deal more fun than I 
have,” she said. “They hadn’t a 
worry in the world. They weren’t 
afraid of the future because they 
didn’t even think about it. They 
seemed to be living from day to 
day—just as I used to when I 
was in school.” 

Olivia said the two. girls 
wouldn’t believe it when she told 
them they had more clothes than 
she has. 

“They had closets filled with 
dresses and suits and_ shoes,” 
Olivia said. “TI never have more 
than two sports outfits, two eve- 
ning gowns, a couple of street 
dresses and an afternoon frock. 
And I ean’t for the life of me 
collect more than three or four 
hats and four pairs of shoes.” 

It isn’t because she is frugal, 
but because she hates to shop. 
Twice a year—once in _ the 
spring and once in the fall—she 
goes shopping and buys new out- 
fits. But she never splurges— 
never buys a lot of things. 

In “Call It a Day,” Miss de 
Havilland plays an immature 
young woman—a girl of her own 
age. She likes the part, says 
she feels that it fits her For 
it, she has developed an English 
accent—which was easy to do, 
for her mother is English. 





In “Call It A Day” yowll see Frieda Inescort and Alice Brady 
chatting on the stairs of a London apartment house. But you 
won't see this elaborate arrangement of lights and cameras which 
made the scene possible. “Call It A Day,” the Cosmopolitan comedy- 
drama adapted from Dedie Smith’s stage play comes to the........ 


as a Warner Bros. release. 
Mat No. 2083—20c 


Theatre, on 


core eee e 


Olivia's Hobby Is 
Collecting Cliches 


Olivia de Havilland hasn’t been very long in the movies, 
but she’s a deep student of them. She’s been making a col- 
lection of ‘‘tried and true’’ lines that seem to oceur pretty 
often in pictures. And in stage plays too, for that matter. 

Here are some of the ‘‘cliches’’ assembled by the young- 
ster who has a leading role in ‘‘Call It A Day,’’ the Cos- 
mopolitan production released by Warner Bros. now at 
DR oe ees ee oe Theatre: 

Boy to Girl: “Are you afraid 
of me?” Girl to Boy: “No, I’m 
afraid of myself.” 








the boy she loves is engaged, 
tells him: “Don’t worry about 
me—I’ll be all right.” And he 
replies: “You’ve been swell.” 

Miss de Havilland says there’s 
one line in every picture that 
really can’t be called trite. It’s 
“I love you.” 


The man who rushes out of an 
apartment house to find his 
quarry escaping yells to the taxi 
driver: “Follow that car.” 


The girl who has found out 


around, Anita will play it. 


There are only two stars in Hollywood who play harps. 
One is Anita. The other is Harpo Marx. There is a differ- 
ence.of opinion as to who is the better harpist. By Harpo’s 
own admission, however, Anita makes a much prettier pic- 


ture at the harp. 

In “Call It a Day,’ a Cosmo- 
politan production released by 
Warner Bros. which comes to the 
Theatre on 
doesn’t play 
the girl 
influence 


Miss 
harp—she 


Louise 
plays 
under the 


next 
door, who, 
of the first spring day, falls in 
love with Peter Willes. 

Miss Louise wasn’t engaged in 
falling in love with Willes when 
the tracked her 


down. She was playing with the 


interviewer 


wire-haired terrier who is her pet 
in the picture. 

In answer to the interviewer’s 
first 
that she was still single. 

“T haven’t found the 
“Or maybe 


uestion, she ann 
question, sl announced 


right 
man yet,” she said. 
he hasn’t found me.” 
Miss Louise found a chair and 
sat in it. “I have to sit down 
or fall down,” 
“Pm working in two pictures at 
once—this and ‘The Go Getter’ 


and it certainly keeps me step- 
ping.” 

Miss Louise is still living with 
her mother. She still sleeps in a 
white bedroom and her living 
room is_just as white as it ever 
was. She still eats by candle 
light and spends a small fortune 
on candles every year—can’t 
stand electricity. 


Anita hopes to get a trip to 
England this year. She would 
like the studio to send her over 
around coronation time but she 
didn’t think she’d be that lucky. 
She was pretty lucky in 1936, 
she said, what with her role in 
“Anthony Adverse” which she 


she announced. 


Over The Wall 





Peter Willes, young British 
actor, believes in the old adage 
“Love Thy Neighbor” and who 
wouldn’t — when lovely Anita 
Louise is the neighbor? They’re 
both in the comedy drama “Call 
It A Day’”—the answer to the 
spring fever problem—now play- 
ing at the Theatre. 
Mat No. 101—10c 


eoeee eee eee 


considers her best, and a couple 
of trips to New York. All in 
all, she feels she has nothing to 
complain about, even if she 
doesn’t get any further than 
Lake Tahoe for her vacation. 
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Erring Husband 





Ian Hunter proves that a good 
husband is easy to get in 
trouble, especially when he’s suf- 
fering from an acute case of 
Spring fever, as in “Call It A 
Day’’—the stage hit of two con- 
tinents and now the laugh hit of 
the world—on the screen at the 
Theatre. 


Mat No. 109—10c 


LIKE FATHER 
LIKE DAUGHTER 


Peggy Wood, who is now play- 
ing in “Call It a. Day,” at the 
Reon Theatre, is following in 
her father’s footsteps. 

Her father, Eugene Woods, 
was one of the most popular mag- 
azine fiction writers in his time. 
Now Miss Wood, famous stage 
and screen actress, is fast be- 
coming as popular a writer as he 
was. 

Last year her novel, “Star 
Wagon,” published by Farrar and 
Rinehart, was in the best seller 
list. She is at work on a new 
book which will be published in 
the fall. In addition she has sold 
several stories and articles to 
such magazines as Good House- 
keeping, Pictorial Review and 
MecCall’s. 


HAS PIPE FOR 
HIS OLD AGE 


The finest collection of pipes 
in Hollywood belongs to Archie 
Mayo, who directed “Call It a 
Day,” which is now at the..... 
theatre. It includes 150 French, 
Italian, Dutch and English pieces 
of rare woods and shapes. The 
choice piece is a straight French 
briar which won a prize in an 
English pipe show. 

One which he prizes very 
highly is made of birdseye, and 
has a specially fashioned bit 
which curves up and hits the 
roof of the mouth. It was made 
for a man who had no teeth. 
Mayo says he is saving that one 
for his old age. 


HUNTER’S YACHT 
SHIPPED HERE 


Next fall, Ian Hunter, who is 
now appearing in “Call It a 
Day”; at. the theatre, 
will be sailing his own boat up 
and down the California coast. 
He is having his cutter “Etain” 
shipped by freighter from Eng- 
land to San Diego. 

Originally he planned to leave 
it in England and buy another 
boat here. “But boats are too ex- 
pensive,” he says. “I find it will 
be cheaper to have my _ boat 
shipped here than to buy a new 
one.” 


eeoeresees 
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OLIVIA CRIED 
HERSELF SICK 


Olivia de Havilland was quite 
a long time recovering from an 
attack of “artificial hysteria,” 
brought on by her work in the 
Cosmopolitan production, “Call 
It a Day,” a comedy-drama now 
at the theatre. 

For three days continuously, 
Miss de Havilland played an 
hysterical erying scene in the 
film. On the afternoon of the 
third day she worked herself 
into such a pitch of emotion 
that Director Archie Mayo had 
to send her home. 

The physician who attended 
Miss de Havilland declared that 
the actress had acted too well, 
that she had played the scene 
so realistically that it affected 
her nervous system. He said it 
was what is known as “arti- 
ficial hysteria.” 

Miss de Havilland has with 
her, in “Call It a Day,” Anita 
Louise, Ian Hunter, Alice Brady, 
Roland Young and Frieda Ines- 
cort. 


PETER’S VERY 
NONCHALANT 


Nonchalant, these Englishmen! 

Take Peter Willes, the blond 
English actor now playing the 
part of “Martin” in the Cosmo- 
politan production, “Call It a 
Day,” which comes to the...... 
Theatre “ON sen a 

Willes was tested for the role 
in New York by Director Archie 
Mayo. It was a week before 
Mayo decided that Willes was 
the man for the part and then 
the director couldn’t find him. 
Willes had left New York—he 
was enroute by auto to visit 
California. 

When Willes arrived at Bev- 
erly Hills he found an enve- 
lope awaiting him, containing the 
script of ="Gall- (It; a. Day.” “He 
called the studio to find out why 
the script had been sent to him 
and was told to report for work 
the following Monday. 

“Call It a Day” features Oliv- 
ia de Havilland, Ian Hunter, An- 
ita Louise, Alice Brady, Frieda 
Ineseort and Roland Young. 


AUTHOR BUYS 
OWN NOVEL 


In a second hand bookshop in 
Hollywood, Roland Young, who 
has one of the leading roles in 
the Cosmopolitan production, 
“Call It a Day,” found a book 
for which he has been searching 
for ten years. 

The title of the book is “Act- 
ors and Others,” published ten 
years ago by Covici Fried. The 
author was Roland Young. 

When the book was published, 
only 500 copies were issued. 
Young signed them all. A fire 
destroyed the printing plant and 
burned up the plates, and though 
orders for the book piled in, 
they could not be filled. 

Young kept only one copy of 
the book for himself. Last year, 
someone stole that one and since 
then he has been searching in 
vain for another. Recently he 
stopped at a second hand book- 
store and in a pile of old books 
found the one that had been 
stolen from him. He bought it 
for twenty-five cents. 

Young’s second book, “Not For 
Children,” published by Double- 
day, Doran, is not so rare. Most 
book stores carry it. 











Actor Won’t Take 
Pay! That’s News! 
ALLED back for two extra 
days work on “Call It a 


Day,” comedian Roland Young 
refused pay for his efforts. He 


said that he had been amply 
paid for his three weeks work in 
the film, which is now on view 

heatre, 
with Olivia de Havilland, Ian 
Hunter, Anita Louise and 
Frieda Inescort in the leading 
parts. 


‘PROP’? MAN HAS 
UNIQUE TASK 


Movie directors make peculiar 
requests at times. For “Call It 
a Day,” a Cosmopolitan produce- 
tion which is now at the....... 
Theatre, Archie Mayo asked 
Property Man Oren Haglund to 
produce a cat that was expect- 
ing blessed events. 

The Persian cat you see in 
Anita Louise’s arms in the film 
has had her blessed event by 
this time. Her part called for 
her to perch in a tree while a 
wire haired fox terrier tried to 
elimb up after her. 


ACTOR LEARNS 
TO TIE A BOW 


Ian Hunter has worn evening 
clothes off and on since 1917, but 
until a few weeks ago he never 
learned to tie a dress tie. 

Hunter tied one for the first 
time in “Call It a Day.” Before 
the scene was taken, however, 
Director Archie Mayo and Frieda 
Inescort had to coach Hunter. 

Hunter has a featured role in 
“Call It a Day,” which is now 
showing at the 
Theatre. 








28 YDS. USED IN GOWN 





Twenty-eight yards of chif- 
fon were used by Orry-Kelly 
famed movie fashion ereator, 
for one of the dresses Olivia de 
Havilland wears in the Cosmo- 
politan production, “Call It a 
Day,” a British comedy-drama 
now showing at the 
theatre. : 


Alice Brady 





That inimitable comedienne of 
stage and screen, Miss Alice 
Brady, plays a middle-aged flirt 
who knows all about men and 
tells them so, in the screen’s 
chuckle-champion of 1987, “Call 
It a Day,” which comes to the 
Pay eraceecaLe TREGUE. OW ice ees or 
Mat No. 110—10c¢ 


ADDS TO COLLECTION 





Roland Young, one of the 
stars of “Call It a Day,” now 
at the theatre, recently 
added another cane to his fa- 
mous walking stick collection. It 
is a gold headed specimen made 
in England ninety years ago and 
he bought it in an antique shop 
in Pasadena. He has more than 
200 canes. 


STAR HAS ‘WILD’ LIFE 





These film stars lead wild 
lives. Take Olivia de Havilland, 
for instance. Every Sunday af- 
ternoon, she and her sister, Joan, 
go to Griffith Park, ride on the 
merry-go-round and look at the 
animals in the zoo. 

Miss de MHavilland’s present 
picture is the Cosmopolitan pro- 
duction “Call It a Day,” a com- 
edy-drama now on the screen at 
the theatre. 


Movie Stars Were 
Neighbors in N.Y. 


LICE BRADY, film comedi- 
enne now playing in “Call 
It a Day,” and Humphrey Bo- 


gart, Warner Bros. star, grew 
up next door to each other in 
New York. It was Alice’s father, 
William A. Brady, who gave 
Bogart his first stage oppor- 
tunity. 

“Call It a Day” is now show- 


‘SAGA’ INSPIRES ACTOR 





Ian Hunter, who is now play- 
ing in “Call It a Day,” the ro- 
mantic comedy at the 
Theatre, named his eldest son 
after the leading character in his 
favorite novel “The Forsyte 
Saga.” The boy is named Jolyon. 


FRIEDA SAT BY _ FIRE 


Frieda Inescort, now appear- 
ing in “Call It a Day” at the 
Theatre received a fan 
letter recently telling her she 
should play in Sir James Bar- 
ries’ “Alice Sit By the Fire.” 

Five years ago, Miss Inescort 
played “Alice” in Stockbridge, 
Mass. 





DANCED FOR A QUEEN 


At the age of 3, Elsa Bu- 
chanan played a command per- 
formance for Queen Mary of 
England. Miss Buchanan, now 
a seasoned actress, who has an 
important part in “Call It a 
Day,” on the screen at the..... 
theatre, has never played a 
command performance since. The 
first one was chance—she was in 
the famous Margaret Morris 
dancing school at the time and 
the whole class entertained the 
Queen. 


ALICE BEFRIENDS DOGS 


Alice Brady, one of the fea- 
tured players of the Warner 
Bros. comedy-drama “Call It a 
Day,” now at the the- 
atre, is vice-president of the 
Tail Waggers Association of 
America. The association was 
formed to halt the wave of “dog- 
napings” and dog _ poisonings. 


Penguin Is Pet 
Of Roland Young 


ROLAND YOUNG, famous 
comedian, now playing in 
“Call It a Day” at the 

Theatre, collects penguins. 


has five hundred china birds 
and one real one, recently given 
him by Alice Brady. He says 
the queer little thing goes walk- 
ing with him and seems to re- 
gard him as a fellow-member of 
the species. 








Frieda Inescort 





Lovely Frieda is a wife of long 
standing, who had stood just 
about enough, so for twelve long 
hours she forgets that she’s the 
mother of three children in the 
laugh-success of 19387, “Call It 
A Day,” a Cosmopolitan produc- 
tion which comes to the 
TREGUC, ON <2. 665 ss 
Mat No. 102—10c 


Copa 


Anita Louise is the only feminine 
harpist in Hollywood. Her early 
ambition was to be a concert harp- 
ist, but a screen career interfered. 
She still practices faithfully, how- 
ever. 


Alice Brady is vice-president of 
the Tail Waggers Association of 
America. The association was 
formed to halt the wave of “dog- 
nappings” and dog poisonings. 


Twenty-eight yards of chiffon 
were used by Orry-Kelly, studio de- 
signer, for one of the dresses that 
Olivia de Havilland wears in “Call 
It A Day.” 


Roland Young, who has a collec- 
tion of five hundred china penguins, 
was presented with a live one by 
Alice Brady. The _five-hundred- 
and-first penguin goes walking with 
him every day. 


Elsa Buchanan, who has an im- 
portant role in “Call It A Day,” 
played a command performance for 
Queen Mary of England. Elsa was 
three at the time, and a pupil in the 
famous Margaret Morris dancing 
school. She has never played a com- 
mand performance since. 


After searching Hollywood’s 
shops for an appropriate smock for 
Walter Woolf King to wear in 
“Call It A Day,’ Director Archie 
Mayo found just what he wanted on 
one of the painters in the studio 
paint shop. The smock cost 98c 
three years ago, when it was new. 


Olivia de Havilland, whose sal- 
ary has jumped by leaps and bounds 
since her first screen appearance, is 
still on the same pin-money budget 
that she started with. Olivia spends 
the munificent sum of $10 a week 
on lunches, carfares, and other odds 
and ends. 


Frieda Inescort is consultant for 
all the knitting-crazed actresses at 
the studio. She’s an expert at orig- 
inating new designs, and the best 
“‘finisher-offer” in Hollywood. 





Bonita Granville is Hollywood’s 
champion hoop-roller. Although 
Bonita is “going on fourteen,” and 
is very, very grown-up in other 
ways, she’s very reluctant to aban- 
don her favorite childhood sport. 
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11 x 14's 





These photos are beautifully colored 
and varnished to give you a smart dis- 
play for your lobby. Set of 8... .. Mok. 
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PRICES 
MORO EPpy piesa et) 25c ea 
PA Co pa. 5 ane Meat aes Cm: 
DU te). OT acter Phase 20c ea. 
SUP ee ks 15¢ ea. TOD rovers oi ace 18c ea. 





REGULAR WINDOW CARD 





PRICES: 
MRO sett ater ienet es ok ae Tc ea 
DO Gh ae ee Sere Na were 6c ea 
TOS over ks Rs ee 22x. 28's ihr we tee per set of 2 
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HERALD, NOVELTIES 
LOBBY DISPLAYS 


ACCESSORIES 


9" x 12” LITHO HERALD 


FAMILYE 


| Sweet Eighteen cand 
dying to be Kissed! 


You'll call it a RIOT when these | 
larious lovelorns decide to 


Peggy Wood Walter Woolf King 
Bonita Granville - Beryl Mercer 


ARCHIE MAYO 
0S. PICTURE 





JAN 
HUNTER: 


A good husband is easy 


: “te get. oda trouble! 


ANITA 
LOUISE: 


The girl next dor... a6 . 
‘Love Thy Neighbor!) | 


 -FRIEDA — 
INESCORT: 


Awite ot long standing who | 


_ hes stood just about enough! 


Pica the colorful herald illustrated above. Note the clever catchlines and seat 
selling art layout. Every exhibitor will agree that it is a definite aid to a really complete cam- 
paign on this picture. Entire reverse side has been left blank leaving enough room for both 
your imprint and tie-up ads. Generous imprint space makes it easy to find co-operating mer- 
chant and cut your own cost. Plan on giving this herald wide distribution . . . in stores, package 
insert, through the mail, and as a program. 





PRICES: 52:25 M $2:59 M 


FOR 5M OR OVER FOR LESS THAN 5M 








BLOTTER 





Get distribution in schools, libraries, stationery 
shops, and post office desks. High grade blotter, 
size 3% by 8 inches, enamelled top, printed in 2 
colors of ink. The calendar month will be changed 
to coincide with your starting date, which date 
will be dropped out and marked with an X, printed 
in red ink. 

Price with theatre imprint and playdates: IM— 
$6.00; 5M—$5.50 per M; 10M—$5.00 per M; 
500 only—$4.50. 


Order direct from: 


ECONOMY NOVELTY CO. 
225 West 39th Street New York City 


RENT DELUXE DISPLAYS 








x 
(also available in size 24" x 82’) 


Alert showmen are on the lookout for 
opportunities to express their individu- 
ality in showmanship. Wide range of 
displays available through a rental dis- 
play plan gives complete expression to 
your selling campaign. Drop postcard to: 


AMERICAN DISPLAY CO., Inc. 
525 West 43rd Street, New York City 





40” x 60” 
(also available in 
size 30” x 40’) 
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ACCESSORIES 








OLIVIA de HAVILLAND 





FERNAND GRAVET 





KAY FRANCIS 





ERROL FLYNN 





BETTE DAVIS 


STARS 
OF 
‘CALL IT 
A DAY’ 









THESE ADDITIONAL 


FAN FOTOS 


AVAILABLE FOR OTHER 
PRODUCTIONS 


Big showmen are making good use of these special, auto- 
graphed fan fotos which are available for leading Warner 
Bros.’ stars. They can be used to great advantage in a 
variety of ways. Swell as prizes in newspaper, radio or 
store contests, or special matinee giveaways. 


Fotos reproduced on this page are printed in sepia ink 
on heavy India tinted stock and pebbled. The 
result is a beautiful sepia foto, suitable for framing. Re- 
member! They cost you no more than ordinary black and 
white items of the same type. By all means see a sample 
of this bargain-priced deluxe item at your VITAGRAPH 
EXCHANGE. @ 


PRICES: 





($5.50 per M $3.00 for 500 





(Ask the VITAGRAPH AD SALESMAN for our special 
quantity price) 


' * 10° DELUXE STYLE 
AUTOGRAPHED FOTOS 





ANITA LOUISE 





DICK POWELL 





JOAN BLONDELL 





GEORGE BRENT 





MARION DAVIES 








RINT Ee 
? IN fe) 
UL Sb 


Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Richard Koszarski. 





WISCONSIN CENTER 


FOR FILM & THEATER RESEARCH 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 





www.mediahistoryproject.org 


